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The Financial Times, one of the world’s leading business 

news organizations, is recognized internationally for its 

authority, integrity and accuracy. Providing essential news, 

comment, data and analysis for the global business 

community, the FT has a combined paid print and digital 

circulation of over 800,000 (Deloitte assured, Q2 2016) 





6Trillion 

IN 2015 YOU COULD OF HAVE BOUGHT 

IMPRESSIONS ACROSS THE WEB 
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BRAND ADVERTISING: ATTENTION VS THE 

CLICK 

If you focus solely on click metrics 1666 Ads didn’t work 

In fact… 

…these 1666 Ads achieved 5 hrs of audience attention 
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Would you rather… 



Or… 
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Why not focus on the ads that provide “quality” 

We know that each impression will behave differently 

 

Users will spend more of less time will the advert on the screen 
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ATTENTION IMPROVES BRAND OUTCOMES 

Ad Recall  increases by 79% when Ad is seen for over 5 sec. 



ATTENTION IMPROVES BRAND OUTCOMES 

Brand Familiarity  increases by 55% when Ad is seen for over 5 sec. 



ATTENTION IMPROVES BRAND OUTCOMES 

Brand Association  increases by 51% when Ad is seen for over 5 sec. 



ATTENTION IMPROVES BRAND OUTCOMES 

Brand Consideration  increases by 58% when Ad is seen for over 5 sec. 



CPH Advantage 

 

- What we have learned 

- What’s next 
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INCREASING  TOTAL AVERAGE EXPOSURE TIME AND CHANCES 

OF VIEWING THE WHOLE CREATIVE FROM START TO FINISH 
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Time exposed to advertising, discrete time 
buckets 

Average brand uplift for CPH 
campaigns on FT.com 

As of 22nd March 2016 – based on 20 independent CPH campaigns run on FT.com 
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WHO HAVE WE WORKED WITH 

41 campaigns with 30 advertisers in 18 months,  almost 14 

YEARS (100,000 hours) of attention 
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THANK YOU 
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