oI e AL A T SN TR T ) RN B T PR e T (6 R
B o af SO PN T e

R o N PR 2 5N oy . sl s U, Lt o

» T~ b s iy « " ‘ P S : LA A - Y \
'l x. ‘Q - :‘ .'j J \“ "‘ “:)' ﬂ:‘{~"‘ ’@‘:‘w‘( , ’ - 2 f -l .4 o ) of

e
N /,," 3

el

lb ‘ ,0

MEGTERULO KOMMUNIKACIOS ES DIGITALIS SZOLGALTATASOK ) 2




A hazai KKVk 86%-a, a
nem ismeri, és senkinek
nincs CM stratégiaja

‘T'wo percent of the
people think:
Forras: ArvaliCom-SzondaPhone

kutatss three percent of the
people think they think;

_ and ninety-five percent
Az USA B2B multik

80%-nak van CM of the people would
stratégidja,

4ltalaban véve 72%- rather die than think.

nak, de csak 32 vs.

30 % dok talt « ~ -
1 S ad® G B Shaw
y 4 D 3



Meég kodos lehetdség, j6 konferenciatéma. ATV mar

bizonyitott, abban a fondk s bizik, a médiasok is ezt nyomjak...
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Ccot llamnam inczlevas=z ] Ne aldrAar mmihan mAac mint 2~ r\r~|r~|;n-:
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Tehat Te is content marketinget csinalsz stratégia nélkul?
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Mesélj, hogy megy?
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Milyen, amikor
stratégia is van?

©
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Audit

SEQC metrics

Site

Onl fe metr cs

Goals

Influencers

Produce

Articles
nfographics

Viceo

Email
nterviews

Ne .
eMmos

Egitoial Calendar

Content Map

Distribute

Blogeer Outrea

Webinars
Sites

LTS
HEMms

Real Content Marketing

Strategy

Online Assets , : Offline Assets
Assets
Brand + Product messarch Brand + Product /

e —_rn

Customer

Offline
Audience

Digital

Site Personas
Audience .

PR

Online

Publish & W(a
Distribute \

Tactics

Audit

Targe! markets

Event schedules
Buyer Dersonas
Collatera

nfluencers

Produce

-~ I
Case Studies

Whitepapers
Reports
Data Sheets

Coliateral

tcitorial Calendar

Distribute
Conferences
Meetings
Viral
Networking

Events




De itt kezddik, €s csak akkor fog igazan mikodni, ha:

Brand marketing stratégia Corporate marketing stratégia

Brand content stratégia Corporate content stratégia

Kampany stratégia I. Kampany stratégia Il.
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Mikor, mit
hasznaljunk? Content,

nativ, advertorial,
hirdetés?

@arvalicom  MEGTERULS KOMMUNIKACIOS ES DIGITALIS SZOLGALTATASOK 4 9 )/



Tartalom tipusok dsszehasonlitasa —mikor melyik?

Nem hirgetes

* Hosszutavu * Gyors * Gyorsan, hiteles « Gyorsan, hiteles® ” Gyorsan barhol
e SEO-barat e SEO-barat médiaban médiaban * Nem SEO-barat
» Kevésbé direkte Salesebb * Nem SEO-barat ¢ Nem SEO-barat ¢ Draga
a sales, de * Olcsétud lenni * Kozepesen drag: « Kozepesen draga Sales szag
azért fontos * Kozepesen e Salesillat * Eréssalesillat * ,PUSH”
e Legolcsobb hiteles e ,PUSH” e ,PUSh” * Nem garantalt
tud lenni e ,PUSH-PULL” < Garantdlt  Nem garantalt vagy garantalt
* Hiteles * Garantalt olvasottsag olvasottsag e Lényeges
e PULL olvasottsag * Erdekesebb, * Informativabb, Uzenetek
* Nem garantdlt* Célorientalt mint advertorial mint a rekldm NENEENE

olvasottsag ¢ Kivalo célzas
* Munkaigényese* Fokuszalt cél
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A

Elien a Kirdly”
Kis média trend
emlékeztetd

©
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THE DEMOGRAPHICS OF ADBLOCKERS

181M

30 , Global monthly active ad blocking
software users (desktop)
D) D

12IM

& web dex.net /// uestion
¢ dng /11 Source: S4M
] -




Aroid advertising in number of wmedia

1 madivm 2 medias 3 medias 4 medias S medias 6 Mmadias

MC Top Reasons for Time-Shifting TV Shows

based on a survey of 1,210 TV consumers aged 16-74 who watch at least 5 hours of TV per week and have broadband access at home

March 2015

Watch when convenient

58%
. . I s
See missed episodes 8%
I 7
Skip ads 29%
-, I 5o
Can pause or rewind 339 "What do you consider to be
the biggest benefits of
I - A0, Cpiscdps ot » current
Takes less time to watch show at a |ater time?"
29%
o N 29 = All respondents
Not available during live airing 35% P
19% i i ” A A
Can watch back-to-back T :5% millennias A ,time shifted” TV nézés

MarketingCharts.com | Data Source: Hub Entertainment Research VS . 47% real ti me
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Time Spent per Day with Video by US Adults, by
Device, 2011-2015
ramins

MC  Traditional TV* Viewing Trends Among 18-24-Year-Olds

weekly time spent in hours: minutes, based on total 18-24 population

Q1 2011-Q1 2016

2011 2012 ®2013 2014 ®2015 ®2016

26:28 25:34

24:44
24:17 23157
23:24 ' 23:14
21:49 232y 1m0 21:5921:45 22:27
201 2z 18:04 19:01 18:33
TV W Digital video* : , 17124 16:47
16:18 16:26 15:30
1 or digital video; i watching dig
X onmecie o L EYICE
Wi eMarketer. com
Q1 Q2 Q3 Q4

*Traditional TV refers to all live + DVR/time-shifted TV viewing during the quarter.
In Q1 2018, live viewing by 18- ar-olds averaged 14:48 per week and DVR/time-shifted TV 1:30.

MarketingCharts.com | Data Source: MarketingCharts.com analysis of Nielsen data

LD
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Content marketing
trendek
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1: M&A: akicsik-, contentesek és sodial marketingesek vagy
contentterjesz:c’ik kc'jzé J\/Iérkék/Ugynt')kségek médiat vesznek

f”‘“
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Bekijk de ingrediénten hier. .

Bekijk extra video's en )

veelgestelde vragen hier.

Verander je niveau hier.

Spring hier naar een volgende

\/ stap in het recept.
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2- Content at Fomatizacio me<ter<eocec intelliscenciaval
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3: Con

ent automatizacid mesterseges intelligenciaval

DEEP
LEARNING i

EVIDENCE

RECOMMEMNDATION
ENGINES

MACHINE
LEARMNING SYSTEMS

I ItEDIEI IUE I':.:_:“-I_. . ‘PHESEHIFWE
I S ."_"" “Tiam WP E
. Semmey B 91 - ._,..--""'.-m—

MLP/TEXT MINING MNATURAL LANGUAGE GENERATION
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4: Headline elemzések helyett/mellett, engagement” és ‘
Jime spent” faktorokban elérelépés —mélyebb involvalas/flow

—
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4: Headline elemzések helvett/mellett, engasement” és
time spent” faktorokban elérelépés—mélvebb involvalas/flow




5: avalosag felemelkedése, €16 videok, markaujsagiras,
dokumentarista, szinfalak mogotti markatartalmak
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5: avalosag felemelkedése, €16 videok, markaujsagiras,
dokumentarista, szinfalak mogotti markatartalmak
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6: Alakitsd ki, és oszd meg egyedulallo vilagszemléle
fogyasztdiddal! Epits adatokral

RETAL

@ arvalicom MEGTERULO KOMMUNIKACIOS ES DIGITALIS SZOLGALTATASOK ) D



6: Alakitsd ki, &és oszd meg egyedUilallo vilagszemléle
fogyasztdiddal! Epits adatokral
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For example, Google's direct answer for the search phrase, "Facebook software engineer
salary,” used to come from an article on the website AllFacebook.com, Reilly said. "Their

article has a sentence that directly answers the question, and our page [on that topic]
didn't”

‘i facebook software engineer salary

The typical salary for a Facebook Software Engineer ranges from
$89,123-$200,000, with an average salary of $125,488. Salary estimates
based on 1,103 salary submitted anonymously to Glassdoor by
Facebook Software Engineer employees.

Facebook Software Engineer Salary | Glassdoor
www.glassdoor.com/Salary/Facebook-Software-Engineer-Salaries...




Incorporate intelligent content strategies to multiply
the reach of your #content says @arockley

Examples:

Host a and record it for future access.

Automatically transcribe the webinar and turn an edited version of the narrative
into a white paper or series of articles.

Structure the content (modularize it and add semantic tags to identify content such

as quotes, questions and answers, key concepts, etc.).

Once the content is structured and tagged, the main work is done; everything else can be
automated. Now you can automatically do things like:

Extract the questions and answers (based on tags) and turn them into
Compile the blog posts into a digest post of the top “X” things you need to know.
Extract key quotes and tweet them.

Take the same questions, post them to Facebook, and start a conversation.
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8: Sokesatomas content +tullép ésa marketingen, minden résN
ésstakeholder , forrasava” valik realtime—ACKO Ujjaéled

CONTRIBUTING [NITIATIVE CONNECTIONS KM ENTERPRISE

PROCESS DISCUSSION
monernizen successrul SHAREPOINT INSIGHT ORGANIZATION

TECHNIQUES COLLABORATION ENVIRONMENT
COLLECTING TIPS ACCOMPLISH GHAR avaiasLe SUPPORT

oraanize | ECHNOLOGY FocussolNG PROVIDE PROCESSES

coLLaBorATE ROLE-BASED PARTICIPATION ORGANIZATIONAL conTrIBUTES
PORTALS VALUE RESOURCES

LIBRARIES JAG
%  KNOWLEDGE
LOCATORS SOLUTIONS
LESSONS WIKIS ASSISTANCE TOPIC COMMUNITIES
WORK FOCUS XP
CONTENT eArnED FLOW PO CONNECT' NG EXPERTISE
EFFORTS DOCUMENT ‘accessigLe INTEGRATED
TEEAR;I)DS STORE COMMUNITY-DEVELOPED IDEA P L E
L
LEVERAGE S HA R E INCORPORATING
%%'SQSE,E SOCIAL COMMUNITY M AN AG E M E NT
ACTIVITY IMPLEMENTING

CULTURE-SHIFT FORUMS INTEREST MICROBLOGGING RECIPROCITY GRASS-%
fer

J
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WHAT LACKS
IN THE INDUSTRY
RIGHT NOW IS CONTENT
WITH HEART.
CONTENT WITH PURPOSE.
CONTENT CRAFTED
WITH GENUINE LOVE

MEGTERULO KOMMUNIKACIOS ES DIGITALIS SZOLGALTATASOK



OImE® 4
2 +] e
SRuE Becat ®

[«

o K R
Pl e
= 00 -~

) 2|

&

®__66 Y 0 M |
oD ¢ e wed

Aa
[

Karvalics Attila

+36 20 494 1155
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