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Megvaltozott szokasok

One size fits all Multiplatform Fragmentacioé
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A programmatic technoldgia révén lehet6veé valt a pontosabb célzas
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Mi az Advanced TV?

Egy olyan megoldas, mellyel
* Adatokat ¢s szoftveres technolégiat hasznalva
 Automatizalt madon

* Precizebb célzassal
helyezink el hirdetéseket a TV képernydn.

Eredménye:
e Relevansabb hirdetések

Advanced TV
* Jobb TV inventory kihasznalas
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Advanced TV - Okoszisztéma
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Advanced TV - Okoszisztéma
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Pontosabb célzas

Adatok és automatizalt rendszerek révén
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Célzasi modok

TV Viewing Data
+
Audience Data

Buying

Audience Data
from cable operators

Household
Addressable
Profile
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Célozhatd haztartasok — Addressable TV

Single Dad

Income - $100k

Job - Retalil

Vehicle - 1 Lease
| Home - Owns
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rSingle Man

Income - $175k
Job - Finance
Vehicle - None

‘ Home - Rents

i

Family With Kids
Income - $200k

Job - Business Owner
Vehicle - Owns

‘ Home - Rents

Single Female

Income - $20k

Job - Student

Vehicle - Car Share
| Home - Rents
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Advanced TV — célzasi mdédok USA

TV Audience Buying

Utilizing tech platforms that
strategically apply data to create
an optimized linear TV schedule
that maximizes KPI performance

Scale
Up to 95MM+ HHs

Methodology
Ads get served to
networks/programs/
dayparts with highest
propensity to reach target
audience
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Addressable Household / Zone

Serving ads directly to HHs or
zones with the greatest
propensity to reach the target
audience

Scale
Up to 42-80MM Cable HHs

Methodology

Ads get served directly to

the household or zone in

which the target audience
resides in

Connected TV

Leveraging audience data to
deliver display or video ads
to Connected TV / Over-the-
Top devices

Scale
64MM+ HHs

Methodology

Ads get served to the
targeted device (e.g., Roku,
Apple TV, Smart TVs, etc.)
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Advanced TV USA:

Holisztikus megkozelités és a hagyomanyos vasarlasi
modok kiegészitése

ENVIRONMENTAL / * Driven by ratings and contextual relevance
CONTENT-RELATED BUYING * Negotiate positioning, sponsorships and custom marketing
elements
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Advanced TV piaci kilatasok

A programmatic technoldgia elGre tor

® ®

Advanced TV Advanced TV
(o) (o) Global
4 A 1 7 A Advanced TV
of US TV budget of US TV budget budget in 2019
2.5 billion USD 10 billion USD 17.3 billion USD

http://adage.com/article/agency-news/programmatic-tv-climb-10-billion-global-tv-budgets-2019/298786/
http://www.mediapost.com/publications/article/257261/programmatic-tv-to-reach-173b-worldwide-by-2019.html
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Mekkora az Addressable TV piac?

US Addressable TV Ad Spending, 2015-2018
billions, % change and % of TV ad spending

101.7%

$0.89
$0.40
1.3%
2015 2016 2017 2018
Hl Addressable TV ad spending
M % change % of TV ad spending

Note: targeted TV ads delivered on a home-by-home basis via cable and
satellite boxes, includes video-on-demand (VOD), excludes connected TV,
smart TV and over-the-top (OTT)

Source: eMarketer, June 2016

210659 www.eMarketer.com
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Advanced TV

Elonyok

* Optimalizalt kozonség
célzas

* Hatékony

munkafolyamat
automatizacio

e Segit az inventory
ertéekének novelésében
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Kihivasok

Multiplatform
médiafogyasztas

K6zOs mérés és mutatok
Kreativ menedzsment
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Szeder Péter

account director

peter.szeder@mbww.com
Tel: +36 1 802 5139
Mobil: +36 20 327 6682




