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RETARGETING / REMARKETING DIOHEJBAN

= | atogatok ,anonym” kovetése kod/pixel segitsegével
= Az igy ,megfestett” userek megszolitasa a tobblet

konverzio erdekében

but leave without checking out...

potential
customer

§

and your ad recaptures
. interest, bringing them back.

your otential customers
turn into your happy customers.
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33 RETARGETING MODSZER

1. Sequential retargeting

2. Time delayed retargeting
3. Offer change retargeting

4. Upselling retargeting

5. Down-sell/cross-sell retargeting
6. Layer retargeting

7. Page Value retargeting

8. CRM retargeting

9. Bulk email retargeting
10.Individual email retargeting
11.Similar/Lookalike audience

retargeting

12.Push-along retargeting
13.Geographic granularity
retargeting

14.Redirect link retargeting
15.RLSA retargeting
16.Anti-bounce retargeting
17.Non-cookie retargeting
18.Dynamic retargeting
19.Content retargeting
20.Referral retargeting
21.Social retargeting

22.Competitor retargeting

23.Partner retargeting
24.Re-engagement retargeting
25.Search retargeting
26.YouTube retargeting
27.Browser tab switch retargeting
28.0nsite retargeting

29.Push notification retargeting
30. Abandoned cart retargeting

31. CPA retargeting

32. Mobile app retargeting

33. Smother retargeting
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2. TIME DELAYED RETARGETING

Az elért kozonség szisztematikus meggyozeése, magas

s/ u 7

n nét: Minden latogato a #1 hirdeteést latja
nét: Minden latogato a #2 hirdetest latja
nét: Minden latogato a #3 hirdeteést latja

nét: Minden latogatd a #4 hirdeteést latja

N

nét: Ajanlat

net: Képernyofotok a szolgaltatasod fejlodésérol
net: Az egyes csomagok, amelyeket ajanlasz
hét: Lista véleményvezérekrol a Te teriiletedrol
nét: Esettanulmanyok

nét: Ajanlat
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3. OFFER CHANGE RETARGETING

Lead generalas pelda: ingyenes konzultacio -> 2% CR

- Retargetalj mas 0sztonzovel:

1) Coupon 11) Email Course

2) Checklist/Cheatsheet 12) Physical Product Giveaway
3) Quiz 13) Swipe File

4) Video/Video Course 14) Infographic/Gifographic

5) Toolkit (collection of tools) 15) Free Quote

6) Calendar 16) White Paper

7) Podcast/Interview 17) eBook

8) Consultation 18) T-shirt

9) Tickets To Something 19) Industry Stats

10) Live Demo 20) Case Study




9. BULK EMAIL RETARGETING

A meglévo email cimlistahoz tartozo userek kovetése
= Google AdWords: Customer Match
= Facebook: Custom Audience
= Twitter: Tailored Audience

Hogy miikodik ez facebook esetében?

~ )

rajini.kanth@email. com

raj kumar@email.com

meenu joshi@email.com

rajat arora@email.com

ankush sharma@email.com

Nemzetkozi matching benchmark:
= Google AdWords: 50.4%
= Facebook: 48,99%
= Twitter: 10.2%




10. INDIVIDUAL EMAIL RETARGETING

= Helyezz el egy rejtett HTML képkodot az emailben, ami elhelyez a
latogato bongészojeben egy cookie-t/pixelt azok esetében, akik

megnyitottak az emailt.

Get Tags

Tag Type: HTML (email / primitive) |

<img src="http://pixel.stescout.com/iap/® alme & 0" style="display:none;"=

= Utana kovesd ezeket az embereket a retargeting ajanlatoddal.
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15. RLSA RETARGETING 7

RLSA: Remarketing List for Search Ads

e ‘ 2 Electronic-Star.hr
= 20%-kal megemeltlik a licitet a

NEMO) CEKATI LJETO o i
~megfestett” kdzd6nsegre

= A CPC 20%-kal emelkedett

= A konverzidk 25%-at ma ez generalja

= A konverzids arany duplajara emelkedett

az altalanos kampanyokhoz képest!

i a0 1,090,008 Kok 270,00 b - ity 133




18. DYNAMIC RETARGETING

Az e-kereskedelem retargeting fegyvere
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24. RE-ENGAGEMENT RETARGETING

Nagyon régi, inaktiv latogatok célzasa

2 endomondo
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Walking (11:16 min

Free Gift: Come Back as Premium Member A =7 4
jandek:

probald ki a PREMIUM verziot

We miss you! It's been a while since your last workout and we would like to see you back &
tracks.

h V4 N N

| egy honapig ingyenesen,
Try out Endomondo Premium for one month free of charge and let us help you free your —

endorphins. No strings attached and no payment details required. Just redeem the code by

aprobetis részek és fizetési

The Endomondo Team méd megadalsa nélk[jl.
Hasznald az alabbi kddot.
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26. YOUTUBE RETARGETING

Formatum
=  True View Videdk

=  Bannerek

Mikor?
= Kivalo pl. draga lead generalas kampanyoknal, B2B célkdzonségnél
= 1. latogatasnal megszerzed ,dragan” (pl. LinkedIn CPC) a
felhasznalot, ,megfested”
= 2. latogatasnal YouTube-on picit tobb figyelmet tudsz kapni tole

video hirdetéssel, meg tudod mutatni a terméked, szolgaltatasod




28. ONSITE RETARGETING

Exit popup/layer: pl. a korabban az adott landing page-en jartakra

KERJEN INGYENES VISSZAHIVAST!




29. PUSH NOTIFICATION RETARGETING

=] pushcrew Buyv holeloodsOnline

Push Notifications Statistics - At a Glance

Number of Subscribers 1150
Average Click-rate of Push Notifications 10.12%
Best Click-rate 15.20%

Impact on end goal: Made revenue from each notification sent out
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