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© CADREON

NORTH AMERICA
USA
Canada

15t trading desk

15t to have TV and OOH offering

15t to have global clients across all markets

Over 450 dedicated programmatic specialists
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In 22 fully scaled and independent local entities, including 5 hubs , A

Servicing 68 markets
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LATAM

Mexico

Chile- LATAM Hub
Brazil

Argentina
Colombia

Peru

El Salvador
Ecuador
Uruguay

Bolivia

Costa Rica
Honduras
Puerto Rico
Venezuela
Dominican Republic

EMEA

UK / Ireland NS
Netherlands
France

Germany
Belgium
Sweden
Denmark- Nordics Australia

Hub
Japan
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India

Hong Kong
Thailand
South Korea
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Serbia

Bulgaria

Israel

Turkey

Greece

Lebanon

Egypt

Bahrain Kuwait
Qatar Jordan
Saudi Arabia Algeria

Tunisia o v

syria B Local entities /
B Hubs

I serviced by Hub

Hub

UAE - MENA Hub
Finland
Norway

South Africa
Austria
Switzerland
Portugal
Poland

Czech Republic
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http://www.kreativ.hu/reklam/cikk/a_programozott_vasarlasrol_adott_ki_elorejelzest_a_magna_global
http://www.kreativ.hu/reklam/cikk/a_programozott_vasarlasrol_adott_ki_elorejelzest_a_magna_global

Globalis Programmatic piac

2013 - 2019

Global Programmatic Spend and Growth

Dinamikusan névekvo
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http://www.kreativ.hu/reklam/cikk/a_programozott_vasarlasrol_adott_ki_elorejelzest_a_magna_global
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Programmatic kéltes régionkent

2015 - 2019

Programmatic Spend by Region (Sbn)
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Varhato ndvekedes

Programmatic vs. tradicionalis

Programmatic vs. Traditional Growth by Region (2014-2019 CAGR)
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Programmatic penetracid

EMEATégio

EMEA Programmatic Penetration by Country 2015
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Programmatic univerzum

Total Digital Universe

Programmatic
Universe

Transaction Methods

RTB Non-RTB Traditional
v %8 \g
SN\
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A programmatic univerzum a teljes digitalis
koltesen beltl csak a display (banner) és video

koltést tartalmazza.

NON-RTB

TRADITIONAL
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Programmatic evolcio Magyarorszagon

2011-2010

HAJNAL

Elsé prezentacio az
Internet Hungary-n

® Elsé kampanyok
Kulfoldi RTB
ugynokseégek

CPA

KORAN KELOK

Halado, féleg e-
commerce hirdeték
elsé kampanyai;
Definicidk tisztazasa;
Okoszisztéma
megértése
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MASODIK HULLAM

HUB ATD-k megjelenése
ToObb hazai prezentacioé a
témaban az IH-n

ELADOI START
- HOPPex, Agora,
Mérés és attribucio

% bekerll a fésodorba,
ﬁ_ ?/ Erésddik a

st Programmatic

branding gondolat
START

Az elsd hazai ATD (rogton régios
HUB) a CADREON indulasa;
elsd tech platform tesztek

KERESLETI OLDALI ELENKULES

© CADREON

KINALATI OLDAL ELENKULESE

HYPERURUGRAS

Privat piacterek,
Mérés és attribucio
mar a gyakorlatban;

Prémium formatumok
és fellletek;
Viewability kérdéskor
lassan megijelenik;

A vasarloi oldalon ujabb

szerepldk jelennek meg
(pl. amnet)






Programmatic landscape
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AGENCY
DESKS

Xaxis
Cadreon
Accuen

Vivaki

Others

DSP'S

AppNexus
Mediamath
Turn
DataXu
Doubleclick

EXCHANGES

Doubleclick
AppNexus
OpenX
Lijit
Right Media
Rubicon

e,

PUBLISHERS




Adat, adat, adat

CADREON Data Stack (US)
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e T clearspring N3 Emmm O

Demo Lifestyle Intent Custom
: : : Look and Act
and and Social Vertical and Search Buying Power Alike and
Geo Context In-Market CRM
Axciom Aol Clearspring Aol Aol Clearspring Axciom Datalogix Aol
BlueKai Axciom Lotame Bizo BlueKai Magnetic eBureau Quantcast Akamai
Datalogix BlueKai Peerset BlueKai Exelate ShareThis Forbes xGraph Axciom
Exelate Datalogix 33Across Clearspring Forbes IX] Datalogix
Experian eBureau Datalogix HighGear MasterCard eBureau
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MasterCard Forbes HighGear Targus Info MasterCard
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Targus Info MasterCard Polk Quantcast
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Quantcast xGraph
Targus Info
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15 Confidential. All rights reserved.



Confidential. All rights reserved.

16



Inventory evolUcio

Non-standard campaigns are the only
form of display advertising that will
remain largely untouched by automated
buying mechanisms.

Customized Campaigns

Premium formats are starting to
be transacted programmatically.

Little of it will be fully RTB, at
least at first.

Premium Formats

Mid-Tier Inventory Within 5 years in
the US & other
mature markets,
non-premium
inventory will be
almost entirely
transacted
through
programmatic,
ecifically RTB.

Remnant
Inventory
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Nehezen automatizalhato felliletek

Premium fellletek / formatumok

Nemn a legértékesebb pl. MPU-k

,maradek”, [ap alja

Forras: MAGNA Global - Programmatic 2015 - The Path Forward (May 2015)

C



CPM arak (banner)

Banner CPM by Country (US CPM = 100)

140 - PMP CPM
120 - arak 3-10x
magasabbak

100 -
80
60
40
20
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CPM arak (video)

Banner CPM by Country (US CPM = 100)
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NEM-GARANTALT

Inventory tipus
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CPM arak - open market vs PMP

Magyarorszag
CPM arak (Open RTB CPM =100)

700

600

500 Az adattal
.ellatott”

400 -
es/vagy

300 o
premium

200 inventory

. ertékesebb
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Open RTB PMP
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Novekedeés (IAB AdEx 2014 és 2015)
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Programmatic Display névekedés (2014 - 2015)

"Teljes" automatizalt display piac

m 2014 m2015

e ndvekedés

2015: 582%A

Programmatic Display
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Piacmeret (IAB AdEx 2014 és 2015)

Programmatic Display kéltés (2014 - 2015)
700

600
500
400

SHR: 2,5%

2015: 580 M
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HRTB ®Wnon RTB
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Kihivasok és lehetdsegek a hazai Programmaticban

* 2016-ban az tigyndkségek magasabb fokozatba kapcsolnak (amnet, Xaxis, stb.)

* A piaci szereplok jelentds ndévekedést varnak, kiaddi oldalon legalabb 4x-es bevétel
novekedest

* Bovulnek a private auction-6k és akar prefered deal-ek is kéttetnek

* NGO az elérhetd inventory mennyisége (Uj belepdk is) és mindsége (préemium, rich
media, stb.)

* Premium fellletek, prémium aron
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Kihivasok és lehetdsegek a hazai Programmaticban

* Ahirdetés megjelenés mellett az adat (6nmagaban) is értékesitésre kertl(het)

* Amindsegi inventory és a jo mindségu (branding) PMP-k hatasara novekszik a
branding tipusu hirdetések szama és aranya

* A nagyobb inventory tulajdonosok a jobban jévedelmezd, kontrollalhatobb
Programmatic piactereket részesitik elényben a GDN-nel szemben

* Hazai Programmatic case study-k szikségesek a megfeleld KPI-ok (sikerességi
mutatok) meghatarozasa mellet

e Definicios kérdések tisztazasa
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Készé6ném a figyelmet!

Contact;
Erds Attila

+36 70 39530 48

attila.eros@fastbridge.hu

Vajdahunyad utca 33-43.

Budapest, 1082

www.cadreon.hu

www.cadreon.com

www.fastbridge.hu

29 Confidential. All rights reserved.



mailto:attila.eros@fastbridge.hu
http://www.cadreon.hu/
http://www.cadreon.com/
http://www.fastbridge.hu/

