








Social media listening, also known as social media monitoring, is the 
process of identifying and assessing what is being said about a 
company, individual, product or brand on the Internet.

























Pálinka 7703

Pöttyös turorudi 1399

Halászlé 1280

Kürtőskalács 1194

Pick Szalámi 638

Zwack 304

Tokaji Aszú 142

Herend 140





Best Coverage –1 tool for Central Eastern Europe

One Solution for social media analytics, real-time

alerts and reports

Unlimited keywords and users

Instant results – up to 3 years

Unique features: estimated reach of social media, 

Sentiment analysis, Influencers

More than 200 satisfied customers and more 

than 500 brands (P&G, Nestlé, Unilever, Microsoft, 

Samsung...)






