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Advertising spend in Hungary
2007-2017, in millions of USD at current prices

580 mil.

ST0mil.

S60 mil.

550 mil.

$40 mil.

$3“|T|“ ngspaper
Magazines

520 mil.
Outdoor/transport

51” mil. Radio

e e Cinema
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
Total In 2007: 5183.5 mil. Total in 2017: 5186.5 mil.
Sauvee: Zanith OplimedVa, March 2015 0 Word Newsmedia Nedwark 2015




Year-on-year change at current prices (%)

Source: Zenith Optimedia, March 2015
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Global Internet adspend
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Programmatic display ad spend
worldwide, 2017
Projected percent of total display advertising spend
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Source: MaGHA GLOBAL, eMarketer, 2013
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The Local Media Consortium (LMC) is a strategic
partnership of leading local media companies,
representing more than 1,000 newspapers and
hundreds of broadcast outlets.

Winnipeqg

NEW

Local and regional
newspapers, broadcast
A and radio outlets,
magazines and online
pure plays.

Toronto

Audience reach across all
' 50 states + Puerto

Mexico Havana

e Rico and still growing.

Dominican
Republic
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' pIREVIIAFE Mobile Internet advertising Wired Internet advertising
CAGR (%) 27.0 1.4
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Source: PwC Global Entertainment and Media Outiook 2013-2017, pwc.com/outiook
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Mobile advertising spending worlawide,
2010-2016

In billions of dollars and % change
Bl Mobile ad spending Il °6 change
40

2010 2011 2012 2013 2014 2015 2016

Note: Mobile ad spending includes display (banners, video and rich media) and
search; excludes SMS, VMIMS and P2P message-based advertising, includes ad
spending on tablets

Source: eMarketer, December 2012

© World Newsmedia Network 2013



1. Branded/sponsored content /

Native advertising

1. Advertisers like:
2. American Express
3. P&G

4. Coca Cola
Publishers like:

1. Forbes

2. New York Times
3. Vice

4. Quartz/Atlantic
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Special Reports Video Photo Ebook Newsletters EIISAD» Speak, Clarence, Speak! Andrew Cohen

SPONSOR CONTENT  What's This?

David Miscavige Leads Scientology to Milestone Year

Under ecclesiastical leader David Miscavige, the Scientology religion expanded more in 2012 than
in any 12 months of its 60-year history.

ElRecommend 1.8k filshare! s W Tweet ' 2,039 12:26 PM ET



Search vs. social media referrals to publisher websites
Percentage of referrals received from 360,000 publishers in Shareaholic's network, representing 420 million unique website visits
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Source: Shareaholic, 2014 & World Newsmedia Network 2015



Top traffic referral sources, 2013 vs. 2014
Percentage of Parse.ly publisher network traffic coming from social media and search sites

0% 10% 20% 30% 40%

Google sites*
Facebook 2013 0
- 2014
|_|_| :
Yahoo! 10% point increase

Twitter

Drudge Report

Reddit

StumbleUpon *Google sites: aggregate all of Google-owned properties,
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BY HELIN JUNG

WOULD LIFE BE
EASIER IF YOU WORE
THE SAME OUTFIT
EVERY DAY?

| TRIED IT FOR A WEEK TO SEE WHAT WOULD
HAPPEN.

Cosmopolitan.com asked writer Helin

Jung to see how life would be different
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Tesco’s best customers
Percentage of Tesco customers and sales

50%
42.4%

40%
4% of customers = 41% of sales

30% — 26.9%
23.5%

20%

10%

0%

Super Premium Valuable Opportunity Potential Uncommitted

Premium

- % of customers - % of sales

1 Super Premium = 351 Uncommitted Customers

Source: Tesco, dunnhumby
© World Newsmedia Network 2014




Tesco Big Data strategy and organisation centres around customer
Sacramento Bee’s customer, B Street Theater, analysed profiles of its best customers through Sacramento Bee’s Big Data technology

Who are the B Street attendees?

Age Income
Measure Names
800 - 800 I Number of attandees
- I Number of tickets

600 600 B Street subscrib.
. - - | . - - . - ] om su . ers
S 400 - 5 400 [X] B Street subcriber

"] Non-subscriber

Donors
[x] am
o o @ @ ® O of ' @ ® e ® @

[X] Non-donor

25-34 35-44 45-54 55-64 65-74 75+ Under $25,000- $50,000- $75,000- $10,000- Above

$25,000 $49,999 $74,999 $99,999 $124,999 $125,000 Single ticket purchasers
Lifestages L1 am
[X] Mo single ticket purchase
|| Single purchase

- Lapsed subscribers
[ tam
800 [ ] 2011 subscriber

] - [X] Lapsad subscriber
3 400 [ ] Single ticket only

20 ] e
] am
[ "] One time visitor
Ly . [] 2-5 tickets
[ ] 6-10 tickets
Y1 Y2 Y3 F1 F2 F3 M1 M2 M3 Ma [X] 11-20 tickets
Midlife Young Striving Accumulated Young Mainstream Affluent Conservative Cauti Sustaining [X] 21+ tickets
Success Achievers Singles Wealth Accumulators Families Empty Nests Classics Couples Seniors

Source: Sacramento Bee
© World Newsmedia Network 2014



obal online e-commerce growth
Mumber of PC users engaging in e-commerce last month or ever
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