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A radid Magyarorszagon 2015-ben mind a mai napig
egy olyan tdtmegmedium, amely szbveges és zenei
tartalmakat nyuijt hlseges és elkotelezett
k6zonsegenek tobbféele platformon keresztil.
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A radio napjainkban
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Forras: A Radio Advertising Bureau (RAB) prezentdacios anyaga: ,Radio. It's On.”
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Az idealis radio...
(amit szeretlink és fontos egy radioban)

munka kodzben jo hallgatni

Radidhallgatas modja a
hallgatok korében

= valtozatos zenéket ad
= Uj zenékkel ismertessen meg

= vidam és szorakoztatd muUsorvezetoi
vannak

= vidam és szorakoztato reggeli
musora van

= sok zenét jatszik a lehet6 legkisebb
megszakitassal

m Jellemz6en ugyanazt hallgatja

= kozlekedési hirekrdl tajékoztat = Gyakran véltogat
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A radio olyan barat amely szérakoztat

és egyben fontos hirforras is

A radi6 egyszerre szorakoztato és hiteles informacié
forras.

Radioval kapcsolatos attitiidok — egyetértés % (Top2Box)

A radidé szamomra fontos hirforras

A radid segit abban, hogy jol teljen a napom

A radié szamomra fontos szdérakozast is jelent

A radidzas kikapcsol, relaxal engem

A kedvenc radidm olyan, mint ha a baratom lenne

0, o, 0, o, o, o,
Forras: RAME Radié hallgatottsagi mérés 0% 20% 40% 60% 80% 100%
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A radio szerepe

hangulatjavito és energiaval tolt fel

Melyik médiatipusra a leginkabb jellemzo, hogy ...

javitja a hangulatom

energiaval tolt fel

j6 érzést nyujt

segit jol tolteni az id6t

segit kikapcsolédni

szOrakoztat
informal 10%
|
0% 20% 40% 60% 80%
mtévénézés B radidhallgatas internetezés
m napilapolvasas m hetilap/magazin olvasas

Forras: RAME Radié hallgatottsagi mérés
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Az emberek ma is radioznak...

18-49 évesek

88% 67%

hetente naponta

Forras: RAME Radié hallgatottsagi mérés
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Atlagos napi médiafogyasztas a 18-49 éves
korosztalyban

Radio: 160 perc
TV: 226 perc
Internet: 157 perc

Forras: RAME, Nielsen, Digital Connected Consumer
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PERCENT OF TIME SPENT BY PLATFORM BY HOUR

BASED ON Q2 2013 ALL RADIO LISTENING

Today RAJAR announced 48.4 million adults or 91% of

10% . .
the adult (15+) UK population tuned in to their selected

3% radio stations each week in the fourth quarter of 2013.
This is up by approximately 1.4 million adults on the

6% same quarter of the previous year (Q4, 2012). The total
average number of weekly hours listened to radio for

4% this quarter is 1.03 Billion.
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AM/FM RADIO ONLINE

DIGITAL PLATFORMS

Listening to radio via a digital platform in terms of

weekly reach™ has increased by 10% year on year, with

27.7 million people now tuning in to radio via a digitally
@ TELEVISION

enabled receiver (DAB, DTV, Online) each week (up
from 25.2 million in Q4, 2012).
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5-34 25-34 * Weekly reach is the number of people (adults 15+) in the UK who
14 e _ A
5 ° 35- 44 listened to a radio station for at least five minutes in the course of an
: 45- E‘j average week during the quarter.
4 55-6
8% 65+

91%

of the population
tune in to radio
every week

89.8 898

Dec-12 Dec-13

52%

of the population
tune in to digital
radio every week

RADIO LISTENING VIA MOBILE PHONE

@ Timeline

© Self Completion Questionnai...

e 11—+ o4 —

25% of adults - have ever listened to radio via their mobile phone,
up 32% Year on Year. 32%

45% of 15-24 year olds - have ever listened to radio via their
mobile phone, up 23% Year on Year.

M All Adults 15-24s m25+

Il ~About once a week
[ A Few Times A Month/Once A Month
Than Once A Month

Few times a week

ABC1 192
. 178
Adults H

Qa3 2011 Q42011 Q12012 Q22012 Qa3 2012 Q42012 Q12013 Q22013 Q3 2013 Q4 2013

Q2 2011



Multiplatform radio

Radio hallgatas internetes Radiok Facebook-os profiljanak
és mobilplatformon latogatasa
a 15+ internetezdk korében

Internet

Mobiltelefon i ) L, L,
m |3dtogatja valamelyik radié facebook profiljat

nem latogat radiés facebook profilt

0% 20% 40%

Forrds: RAME R&dié hallgatottsagi mérés
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