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Ads seen on high quality
sites are perceived

than the same ads seen
on low quality sites
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Audiences on high quality
sites showed

a20%
higher

engagement

thanon

low quality sites
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Campaigns on high quality
sites stand to benefit from
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greater
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driven by brand
suitable content
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High Quality Site
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Low Quality Site

Fogyasztoi reakcio
semleges, a hirdetések
megitélése negativ

Rossz mindésegu tartalom
mellett 9%-kal magasabb
negativ érzelmi reakcio






,Olyan kulonféle médiatartalmakat jelent, amelyet a
végfelhasznaldk hoztak lIétre, nem pedig a hagyomanyos
médiagyarosok, mint az irdk, publicistak, ujsagirok,
bejegyzett misorszolgaltatok és produkcios vallalkozasok.”




PERSON OF THE YEAR
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Yes, you.
You control the Information Age.
Welcome to your world.




Miért keészit valaki UGC-t

Megvéd a kulsd
fenyegetettségtdl

Csdkkenti az 6Gnmagunkkal
kapcsolatos bizonytalansagot
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Kihivasok

01 Jogi

02 Brand Safety/Suitability

03 Mentadlis




The “Fake News” Problem

Consumers still encounter an overwhelming amount of “fake news”
on social media platforms
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Facebook

YouTube
Mobile Games
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Trump falsely accuses Obama
of wiretapping him

Michelle Obama Deletes Hillary
Clinton From Twitter

SHOCKING
MARKAZ TAPE "
HEAR THIS:
ORGANISATION
CONSPIRED TO
DEFY LOCKDOWN

MARKAZ TAPE ACCESSED '

BREAKING NEWS: Hillary Clinton Filed For Divorce In New
EmL(‘oum The USA-NEWS

Michatla DRAMA ha coribhad all rafarsnsss 1 Hillars Clintan



Platforms With Undesirable Content

The majority of consumers encounter hateful, inappropriate,
or offensive content on Facebook and YouTube

60%

Facebook

YouTube
Instagram
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How does an ad appearing alongside offensive content e
impact the way consumers view the advertiser? Does it impact the way consumers
view the platform?

O Negatively Impacts O Positively Impacts O No Impact

O Yes ONo
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TikTok

[




https://www.wsj.com/articles/tiktok-brain-explained-why-some-kids-seem-hooked-on-social-video-feeds-11648866192



@ Klasszikus, minéségi tartalmak mellett hirdessiink!




Balint.toth@atmedia.hu
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CREDITS: This presentation template was
created by Slidesgo, including icons by Flaticon,
and infographics & images by Freepik

Please keep this slide for attribution
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