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* A kodolatlan figyelem. Mit jelent a gyorsasdg? Hogyan lehet kezelni az
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_Globdlis frendek
~ hdéditanak




Hirtelen nagyokat valtozik a vilag... Es a kommunikacié
elsopor allando dolgokat, es napok alatt hoz uj globalis
trendeket.

® blockchain + bitcoin ® gangnam Donald Trump ® iphone 8 + iphone x

h’r’rps://Trends.googIe.hu/’rrends/explore?do’re=oII&q:blockchoin%QO%QB%QObi’rcoin,gongnom,DonoId%QOTrUmp,iphone%208%20%28%20iphone%QOx,hM



Egész iparagak alakulnak at A legtobb autogyérté cég csédbe

extrém moadon fog menni. A hagyomanyos
Bt RN o R autégyértok szimplan csak jobb
* o G D autot szeretnenek gyartani, mig a
tech vallalatok (Tesla, Apple,
Google) négy keréken guruld

Szamitogépeket terveznek.”

http://szoft obb-hirek/hogyan-latja-a-vilag-jovojet-

a-mercedes-vezerigazgatoja




« “Nem csindltunk semmi rosszat,
valahogy mégis vesztettunk”
(Nokia CEO)

- Az elonyoket amit ma élvezel, felvaltjdk a holnap trendjei

- Nem kell, hogy bdarmit rosszul csindlj, elég ha a
versenytdrsaid észreveszik és meglovagoljak az Uj
trendeket, amiket te figyelmen kivil hagysz!
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A novekedesi kilatasok

r r ”~r 1.7%
merseklodnek .. |
4.0% (V¥ Russia | Improving

+ Higher commodity prices boost fiscal
CEE | Above EU average -  9ndexportrevenue

+ EU funding, solid growth in - isn?/nei‘:nlfzgfw\flvsli:qrﬁraiﬂfmdusny,
'~ Germany v 6_.6%
- High debt, large deficits _i' 8 ’ -

(some), challenging s _
environment in longer term

——

China | Slowing

+ Growth in consumer spending,

public investment

- Trade protectionism, high debt
levels

[

<
» A 137

Japan | Slowing
+ Economic revival policy
- Shrinking workforce, trade
protectionism

EURO | Moderating ¥

+ Broad-based GDP growth,

% slack remains supporting

US | Signs of strain »  future growth, falling

+ Real wage growth, falling Unemploymen’r
unemployment, looser - Trade tariffs, US monetary

regulations policy tightening ) )
and tax reform India | Improving

+ Middle class expansion and
major bank recapitalization
plan

- Inflation from higher oil prices

MENA | Impioving
|\ .
+ Higher commodity
prices and investment
opportunities
(infrastructure)

- Sanctions on Iran,
intensified social
unrest, war and
terrorism

- International relations at
risk, trade disputes
increasingly a threat to

economic activity
® %

LATAM | Fragile recovery

&
@ 7.4% \.'?k"ﬂn. 5.1%

ASEAN | Continued growth
+ Low wage costs and stable
governments

Key: + Real wage growth, recovery in
All figures refer to 2018. consumer demand in key

ASEAN: Association of Southeast A i
Asian Nations, LATAM: Latin America, markets and hlgher CommOd”y

SSA | Improving

MENA: Middle East & North Africa, prices

SSA: Sub-Saharan Africa, CCE: - Market uncertainty over effects ¥
Bulgaria, Croatia, Czech Republic, of trade dispuTe with the US *
Estonia, Hungary, Lithuania, Latvia, . . o L

Macedonia, Poland, Romania, Serbia, Brazil elections and Argen‘rlno /
Slovakia, Slovenia. currency crisis

Arrow indicates direction of change in
the annual GDP growth forecast
(2018) from previous year.




A piacirészesedés
novelése a RETAIL és
az FMCG markak
esetében a
legnehezebb

AL EVES PIACI
NOVEKEDES

BARHOL? BARMELY
MARKANAK

KANTAR

SoM Growth (%)
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FMCG

SoM Growth per 10% ESOV

Durable

Average

0,62 0,63

Financial
Services
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UJ VILAG? ORGANIC GROWTH IN FMCG COMPANIES
A novekedés a , kicsiktol” jon? 2012-2016

6 B Large >38 billion
Jl Medium $2 billion
Jl Small $0.4 billion

-
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Adjusted organic growth, CAGR %*




PERCENTAGE OF AFFLUENTS
WHO CAN IDENTIFY A “FAVORITE BRAND"

’

' O zo007/8 MBEzol4/15
24 67/
Z bl s c .
ama. 7 on 7/ 40/ 57/ 47/ o7
4 L0 L0 U7z
facebook / 2 /
FASHION TEWELRY LUXURY RETAILER
BRAND  BRAND  HOTELS
Google o
OURCE: YOUGOY & TIME INC. APRIL 2015

“Amazon felzabalja a markakat”




BRANDAGEDDON
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A VASARLOK EGYRE MEGHATAROZOBB
RESZE ,LIGHT BUYER”

MONTHLY SOFT DRINKS VALUE
BY WEIGHT OF CONSUMPTION

ED+ W+ mM+ ELIGHT



A statuszok kozoti

kilonbség mérséklodik GLOBAL POPULATION BY

SOCIOECONOMIC LEVEL
Billions, 1970 - 2030

Forecast -------- >

A kulturadlis
kilonbségek
novekednek!

CO0=22NNUWWRS=
OmMO WO m oo

1270 1280 1290 2000 2010 2020 2030 2040

Consuming class = ABCD consumers - Source: Economist Intelligence Unit, C-GIDD



Mikozben extrém kornyezeti kihivasokkal kell a mindennapi embernek
szembenéznie... vagyis a ,fogyasztoknak”...

Increase in Mean Temperature and Variance

= = Old Climate

— New Climate

Much More
Hot Weather
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Less Change for
Cold Weather

Average
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A kulturdlisan elkotelezett

fogyasztok atformaljak a
- COMPANY REVENUES IN INDIA
pICICOkCIt Financial year ending March, $ bn

ORAL-CARE IN INDIA
Market share (%)
2017*

5 | Hindustan
——_\/\/ Unilever Colgate 53

Ayurveda és gyoégynoveny

frend Indiaban 4 Hindustan Unilever- 17
>20% total oral care market
A . i J 3 Patanjali - 11
A Patanjali a hindu éntudat és
nacionalizmus trendjen erosodik 5 Dabur - .
Csak word of mouth! /Nestlé India
P4 H H Patanjali
sajat exclusive franchise . ) Gillette . s
store-ok Colgate-
Palmolive India
0 GSK|+ 3
2012 2013 2014 2015 2016  2017*

Source: Company accounts; Economist Intelligence Unit M



Unfair Share of Cultural Attention

Nincs ATL, nincs a kereskedelemben, és nd!
Ugly Drinks Sparkling Water
Subscription Service Delivers Flavored

Seltzers To Your Door Csak online lehet rendelni
By CAROLYN DE LORENZO | zmonthage | f SOCiOl medi(] éS inﬂuencer'ek

e +A JO fil": aki nem tobb mint ami

"

Alacsony cukor, kdrnyezet

tudatossag

Ebben a szerepben hitelesebb tud

lenni mint a nagy markdk
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FLANORED SPARVLING WATER
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Minden ,kézmuives”

US CRAFT BEER PRODUCTION US CRAFT BREWERIES
m barrels - By Iocqiion

e

‘*o

4’&«

The circles are proportional to the number of independent brewers by city

= Craft m Import = Other domestic 20" 7

@ BEER -1.2% v
8

CRAFT 5.0% A

010C
£10C

Source: Brewers Association
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??% start-ups csod?




90% start-ups csod!




H De ez tomegek
evolucioja, es a sikerek
is nagyok!




CELOZZ A SZELERE

]

‘15 Napi business

\ 9
A fontos valtozasok a periférian zajianak, =~

Ha mindig kézépre célzunk kiszolg@ltatottd valunk
Lepj ki a konfort zonabol, celozz k6‘z_'§pre!




CELOZZ A SZELERE

TEST & LEARN KULTURA

> \ s
A fontos valtozasok a periférian zajianak, .~
Ha mindig kézépre célzunk kiszolg@ltatotta valunk
Lepj ki a konfort zonabol, celozz kéizc‘apre!



Mediacom BLINK

budapestmarketing@mediacom.com

Subject: BLINK

Koszonom!



mailto:budapestmarketing@mediacom.com

