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#1 User intent



#1 User intent

SEO ≠ KEYWORDS



#1 User intent



User intent can be...

INFORMATIONAL NAVIGATIONAL TRANSACTIONAL

#1 User intent
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Video 
platforms

#2 Go Beyond Google Search



Go beyond Google Search

#2 Go Beyond Google Search
Source: https://marketingland.com/analysts-say-amazons-advertising-business-will-surpass-aws-by-2021-245983



Besides
Google 
Search

#2 Go Beyond Google Search
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C R E D I B I L I T Y  
T H RO U G H  CO N T E N T



▪ Trust is in universal decline

Only 26% of people believe businesses are transparent in the use 
of their personal data. 

Source: Dentsu Aegis Network, Digital Society Index, February 2018

▪ Attention is a scarce commodity

iPhone owners unlock their phones 80 times a day.

Source: Techpinions, Apple’s Penchant for Consumer Security, April 2016

T H E  E R A  O F  
P O L A R I S A T I O N

#3 Credibility through content



YOU ARE WHAT 

YOU EAT

#3 Credibility through content



E A T
EXPERTISE AUTHORITY TRUSTWORTHINESS

YMYL websites love to…

• Interactive by Design

• Transparency

• Technical Security
(HTTPS, GDPR)

• Brand building

• Backlinking, influencers

• Review management

• Source

• Personal branding

• References

#3 Credibility through content
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WE NEED TO 
GET BACK 
TO USER 
INTENT

#4 Create exceptional content



Intelligent content

#4 Create exceptional content



Content marketing perspectives

STRATEGY

GOALS 

KPIS 

CONTENT  FORMATS 

CHANNELS 

CONTENT TYPE  

MAIN SHARING TRIGGERS 

leads, branding, traffic, time spent on site 

brand metrics, engagement, page view

video, article, ebook, podcast, infographics

facebook, linkedin, website, blog

survey, gifs, quiz,  experimental video

helpful, funny, moving, controversial

#4 Create exceptional content
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Win with On-page Optimization

#5 On-page optimization

SHORTENING
CONVERSION

PROCESS

RELATED 
PRODUCTS

EMBEDDED 
VIDEOS
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M AC H I N E  L EA R N I N G
I N  P R AC T I C E



What is Rankbrain?

#6 Machine Learning in Practice

one of the top three ranking signals

Understanding search queries, intent and
contextual meaning of terms between words

Measuring how people interact with the results 
(user satisfaction)

Organic CTR Dwell Time Pogo-Sticking



Before Rankbrain Google algorithm was hand coded 

#6 Machine Learning in Practice



Human engineers and Rankbrain work together

#6 Machine Learning in Practice

User satisfaction low for
these search results

Testing new algorithm...

Implementing
increase in 

importance of 
backlinks on this
query by 1,41%

User satisfaction
improvement of 7,92%. 
Change implemented



Machine learning - Powerful text analysis

#6 Machine Learning in Practice



#6 Machine Learning in Practice



Machine learning - Powerful images analysis

#6 Machine Learning in Practice



How to Use RankBrain to Your Advantage

#1 RETHINK 
KEYWORD RESEARCH

#2 USE LSI KEYWORDS
#3 CREATE TRULY 

HELPFUL CONTENT
#4 FOCUS ON 
ORGANIC CTR

#5 IMPROVE DWELL 
TIME, BOUNCE RATE 
AND CONVERSION 

RATE

Google is also shifting more resources towards image and video search.

#6 Machine Learning in Practice



T H E  R I S E  
O F  VO I C E
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H A V E  Y O U  E V E R  T R I E D
A N Y  V O I C E  A S S I S T A N T ?

#7 Rise of Voice



iProspect Survey in UK, Germany and France

#7 Rise of Voice



Here is why voice matters

• It’s personal

• It’s natural

• It’s everywhere

• It’s here to stay

#7 Rise of Voice



What does it mean for brands?

Brands need to be delivering UTILITY in the most 
RELEVANT manner with a focus on the CONVERSATIONAL

Voice users are
searching

differently

New types of brand
experiences

Technology is 
permeating new 

life moments

The pressure is 
on to win

#7 Rise of Voice



ST R U C T U R E D
DATA
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Structured 
Data

This is a markup language 
used within the HTML code 
of a particular landing page.

Some Markup:
• Article
• Event
• Product
• Recipe
• Breadcrumb
• Job posting
• Social profile
• Q&A Page

#8 Structured Data



Structured Data - Recipe

‘recipeIngredient’ and 
‘recipeInstructions’ are 
recommended for recipes on 
Google Search, but it's required for 
guidance with the Google Assistant 
on Google Home and smart 
displays.

#8 Structured Data



Products, Recipes, Q&A pages in SERP

#8 Structured Data



Featured snippet

10-20% of all queries and 41% of all 
questions show a featured snippet

#8 Structured Data



SERP 
( S e a r c h E n g i n e R e s u l t s P a g e )

OPTIMIZATION

# 9



Google My Business (GMB)

Google started testing a far larger version of the 'Message' 
button.

#9 SERP optimization



Google My Business (GMB)

POST TYPES:
• Google posts
• Events
• Offers
• Products

BUTTONS:
• Book
• Order online
• Buy
• Learn more
• Sign up
• Call now

#9 SERP optimization



Google My Business (GMB) - posts

Google posts in the search (test)

#9 SERP optimization



Videos and Images in SERP

• “Google is shifting more 
resources towards image and 
video search, because they 
have massive potential” 
(Gary Illyes)

• Youtube is the second 
largest search engine in 
video optimization

• Embed video on website

#9 SERP optimization



T EC H N I C A L
S EO

# 1 0



Optimize data traffic and load time

• Reduce image sizes
• Compression
• AMP
• Reducing the number of redirects
• Caching
• Configure the server environment
• AJAX solutions
• Async loading
• HTTP/2
• …

#10Technical SEO



Accelerated Mobile Pages (AMP)

Median AMP page load time from Google Search:  LESS than 0.5 seconds#10Technical SEO



Progressive Web App (PWA)

PWA is a web app that uses modern 
web capabilities to deliver an app-like 
experience to users.

• Progressive

• Rapid Re-Engagement

• Connectivity independent

• Installable, App-like

#10Technical SEO



PWA on Windows and Store

• Can be installed from a browser on a desktop, 
Android and iOS

• Can be upload to the windows store

• A new progressive web app for Office is now 
available for Windows 10, replacing the pre-
installed MyOffice application hub

• Trusted Web Activities (TWA): a new way to 
integrate your web-app content such as your 
PWA with your Android app using a protocol 
based on Custom Tabs.

#10Technical SEO



User Intent Beyond Google Search

Credibility through content

Creating excellent content

On-page
optimization

Machine Learning in Practice

Rise of Voice
Structured

Data

Technical SEO

SERP Optimization

TOP 10 SEO TRENDS
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