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TOTAL CONVERSIONS BY EVENT TYPE CONVERSIONS BY EVENT TYPE & CONVERSION PATH LENGHT Display Imp L]
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TOP 25 PATHS BY EVENT TYPE
Rarg’FT:nﬂTioﬁ;ﬁm‘"gIi;fs?ﬁg:fg Position 4 Position 3 Pasition 2 Position 1 Path Length= Conversions % of Total Paths Revenue Revenue per Conversion Avg. Delay to Action (days) Avg. Conversion Path D'j::f;g
' v 1 - I [om oo I I
2. Display Imp Display Imp 2 - 55 - 9% | 0.00 \ 0.00 _ 492 _ 6.87
3. Social Click 1 e | B3 | 000 | 000 Hosr Hoar
4. Display Click 1 4 I | 000 | 000 I : | B
5 . Display Imp Display Click 2 - 30 - 5% | 0.00 ‘ 0.00 0.03 0.03
6 . Display Imp Display Imp Display Imp 3 - 30 - 5% | 0.00 \ 0.00 - 273 _ 517
-p. Display Imp, Display Imp, Display Imp Display Imp. Display Imp Display Imp Display Imp +10 | E I 5> | 0.00 \ 0.00 | RE | Ed
8 ..., DisplayImp ~ Display Imp Display Imp Display Imp 4 | E | E3 | 000 | 000 | B I -
9 ... Email Click 1 19 3% 0.00 0.00 242 242
10, | Display Imp Display Imp Display Click 3 . 17 . 3% | 0.00 \ 0.00 . 083 - 328
1 , Display Imp, Display Imp Display Imp Display Imp Display Imp Display Imp 3 . 17 . 3% | 0.00 \ 0.00 - 196 _ 656
12, ... Display Imp Display Imp Display Imp Display Click 4 | Kl | E3 | 0.00 \ 0.00 0.02 I 2
13, ,, .., Display Imp Display Imp Display Imp Display Imp Display Click 3 | Kl | E3 |u.uo \ 0.00 0.02 I : =
14, ., .. . Display Imp Display Imp Display Imp Display Imp Display Imp 5 l 10 l 2% | 0.00 \ 0.00 _ 407 _ 660
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CONVERTED PATHS LENGTH: HOW MANY CONVERSION PATHS HAD 1,2, 3, etc. EXPOSURES BEFORE CONVERSION?

CONVERTED PATHS: % OF CONVERSION PATHS
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ARTEMIS VS LAST CLICK ACTIVITIES BY SITE-ENGINE

Vendor 1 Vendor 2 Vendor 3 Vendor 5 Vendor 6 Vendor 5 Vendor 6 Vendor 7 Vendor 9 Vendor 10 Vendor 11
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