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The Challenge: Data Silos
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Despite millions spent on software,
experts & reporting, data continues to
sit in non-actionable, unwieldy silos.
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‘ Embrace the Data Silos
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Resulting in Operational Issues

Organisational Data Fragmentation
Delaying the ability to be respond to opportunities in the moment

Creation of data blind spots that result in poor decisions and customer experiences
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Introduction of data privacy and legal risk
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Overcoming The Challenge of Silos: Create A Data Supply Chain
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Data Activation
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...but have you noticed how most people in the s
organisation want to starthere? | =
At the end of the data supply chain. [oaruv]
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Vendors Create Data Silos for Narrow Purposes

The customer is the centre of data creation.

e Data flow is typically only one way out from
the user centre

e Each technology vendor only captures a
portion of the data, only a slice of the total
data pie

* Almost impossible to get a complete view of
the user...especially from tools with a narrow
focus
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The Real-Time Data Supply Chain

Devices and
Data Sources
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The Real Time Data Supply Chain

Data Collection
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The Real Time Data Supply Chain

name

page category

statistics

S N
RE:

(173 oo
OO R B M ik o © gl H

visitor type

® Define & Govern
= Business Rules

Ly Create Audiences
» Stitch Visitors
23] Enrich Data

® Take Action

high-value

members-signup
product-purchase
page title

page URL

product price
client ID
operating system
gender

device type
purchase history

submit form

Devices and

Data Sources Data Layer

Data Enrichment

)
.:. T EALI UM © 2018 Tealium Inc. All rights reserved. | 12
\



The Real Time Data Supply Chain

Data Collection Data Enrichment
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Miki’s Journey

U‘r‘\iversal Data Hub
Miki - An example persona to maximise my own data

Multi-Brand Multi-Device Omni-Channel Data Orchestration
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Integrate Everything

One hub for every data source and touchpoint

DATA SOURCES
Native Mobile Web & CMS Plugins Developer Tools Connected Devices Input Connectors
Android, i0S JavaScript, Wordpress Java, Python, RESTful Apple TV, Roku CRM, POS, Offline data
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Analytics Big Data CRM Display Ad Email Personalization Search Social
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Thank You for Listening
Any Questions?

13th Sept 2018

Martin McDonald
VP Tealium

martin.mcdonald@tealium.com



