
© 2018 Tealium Inc. All rights reserved.  |  1

How can I maximize the effectiveness of
my own data? 
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EXPLOSION OF DATA SOURCES
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Data is the language of 
customer relationships
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Leverage Data to Drive Value Exchanges
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Despite millions spent on software, 
experts & reporting, data continues to 
sit in non-actionable, unwieldy silos. 

The Challenge: Data Silos



© 2018 Tealium Inc. All rights reserved.  |  6

Resulting in Operational Issues
Organisational Data Fragmentation

Delaying the ability to be respond to opportunities in the moment

Creation of data blind spots that result in poor decisions and customer experiences

Introduction of data privacy and legal risk

Embrace the Data Silos
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Devices and 
Data Sources

<TAGS>

<APIS>

<WEBHOOKS>

<CODE LIBRARIES>

<FILES>

<DATABASE>

Integrations Vendors

name

page category

statistics

visitor type

high-value

members-signup

product-purchase

page title

page URL

product price

client ID

operating system

gender

device type

purchase history

submit form

Data Layer

Business Rules

Enrich Data

Take Action

Define & Govern

Create Audiences

Privacy & Security

Stitch Visitors

</>

Data Enrichment

Data Collection Data Enrichment Data Activation

Overcoming The Challenge of Silos: Create A Data Supply Chain
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Vendors

Data Activation

...but have you noticed how most people in the 
organisation want to start here? 

At the end of the data supply chain.
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The customer is the centre of data creation.

• Data flow is typically only one way out from 
the user centre

• Each technology vendor only captures a 
portion of the data, only a slice of the total 
data pie

• Almost impossible to get a complete view of 
the user…especially from tools with a narrow 
focus

Acquire Engage

Analysis Nurture

9

DSP

DMP

EDW

WA

VOC
MVT

CO

MA
SOCIAL RE-MKT

Vendors Create Data Silos for Narrow Purposes
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Devices and 
Data Sources

Data Collection

The Real-Time Data Supply Chain
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Devices and 
Data Sources
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Data Layer

Data Collection

The Real Time Data Supply Chain
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Sync Behaviours with 
CRM, Email, Display and 

all other points of 
engagement.

Removed from 
Display Retargeting for 

Mortg. Loan
Continue for Mortg. Life

Opens email on desktop
Devices and behaviors 
are stitched together

Clicks & completes Loan

Clicks on Mortgage Life 
Display Campaign
PRU Site Content 

personalised

Visits Bank
Top Content is 
Mortgage Loan

Display retargeting 
Mortgage Loan & PRU 
Mortg. Life Assurance

Miki’s Journey

Data Orchestrated & 
Updated across all 
channels

Review email sent
to request NPS

Miki - An example persona to maximise my own data
Multi-Brand Multi-Device Omni-Channel Data Orchestration

Removed from Loan 
Abandoner Audience
Added to Loan 
Submitted Audience

Notification to Miki & CC re 
Mortg. Life follow-up 
opportunity 

Happy Customer

Positive review
provided online

Call center reaches Miki &
Sets Mortgage Life Appt.

@ Branch w/ Loan Officer

Mobile browser

Mortgage Loan top 
interest

Unknown

Mortgage Life 
Assurance related 
product

Social Media 
Lookalike Modelling

Likes Mortg. 
Life - 1st  Pt

Identification

Mortgage
Life Fan

Facebook Fan

Campaign
Attribution

Returns to Bank
– Begins Mortgage 

Loan
Application – 1st Pg.

Name, Mobile, 
eMail Entered

Identity Captured

Loan App Abandoner

Mortgage Loan Fan

Known

Opt-In for Contact

Incomplete Mortg. App. 
Campaign Activated

via SMS, Email, Display

Loan Submitted to 
Underwriting

Meeting w/ Meng
Loan Approved

Mortgage Life Assurance
application submitted

Completes Mortg. Life 
Application in  Branch

Updated LTV - Loan

Underwriting 
approves Mortg. 
Life Assurance

Updated LTV – Mortg. Life

Removed from Mortg. 
Life Retargeting

Bank Happy

eMail sent
to request 

NPS

Unknown Known



Integrate Everything
One hub for every data source and touchpoint
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Thank You for Listening
Any Questions?
13th Sept 2018

Martin McDonald
VP Tealium

martin.mcdonald@tealium.com
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