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Ablis

Location Pioneers. Global Reach. Local Service

Founded in 2004, Blis is an award winning pioneer in advanced localion data solufions. With offices that span
the world from New York fo Sydney, our clients benefit from fruly international talent & experlise.
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Programmatic
is nothing new




Mobile
is nothing new
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People began to shape their location
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Programmatic Mobile Location

03 04
Budapest Test Results
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place
verification
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points of interest
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intferaction
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interaction
mobile data
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3 key datapoints
A time-stamped location can identify a shopper
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3 key datapoints

And the Unique Device ID becomes a person proxy
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3 key datapoints
Accumulating location datapoints helps us build a behavioural profile
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3 key datapoints

Accumulating location datapoints helps us build a behavioural profile
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Movement cdata
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v | 28%
xm | 25%
xi | 1%
v | 10%
vi | 10%
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Soft metrics

36 studies)

Source: OnDevice Research | Blis Brand Uplift Studies 2016-17 (n
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Hard metrics

Correlation between Fooffall & ROI
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we use actual behaviour
to predict behaviour
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Thank you

Alex Wright // Head of Insight
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