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80% OF EXECUTIVES

. A STUDY FOUND THAT

BELIEVED THAT THEIR

PRODUCT STOOD QU

AGAINST THE COMPE

I TION

And that 8% of customers agreed.

McKinzey



TELECOM PROVIDERS TOP 10

Brand Brand Value

Value 2016 Brand % Change

Emillion Contribution 2016 vs 2015

ATET 107,387 20%
Verizon 93,220 8%

China Mcbile 55,923 -7%

Deutsche Telekom 37,733 12%

Vodafone 36,750 -4%
Movistar 21,945 3%
NTT 19,552 N/A
BT 18,575 3%
Orange 18,465 6%

Telstra 12,825 1%

illward Brown {including data from Bloomberg)
asures the influence of brand alone on earnings, on a scale of 1
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Daily Telegrap!
Premier Mike Baird backs
trial for new shark barriers

and smart buoys as
alternatives to mesh nets
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TURNING LANDCRUISERS INTO
AN EMERGENCY MOBILE NETWORK




LIMITACIOK, 1
KENYSZEREK AMBICIO




ALDOZAT SEMLEGESITO INNOVATOR






» Melyek az alapvet6 feltételezések,
melyek meghatarozzak az iranyt

* Melyek azok a rutinok és
folyamatok, melyeket 0sztonosen

hasznpalunk
. I—Fovan ordulunk a megoldaseért rutinbol

* Milyen bels6 és kuls6 7
kapcsolatrendszereket aktivalunk
tiplkusan

* Inkrementalitas

BRAND
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A KENYSZEREK ES AMBICIOK KOZOTT LETEZO
FESZULTSEG UJ OTLETEKET TERMEL KI

Adam Morgan: A Beautiful
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szabo.bela.attila@telekom.hu
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