FILMS:
ONLINE VS TV

MARTON JEDLICSKA /// CHIEF CREATIVE OFFICER/PARTNER UMBRELLA



LOVED BY PEOPLE
AND BRANDS
AT THE SAME TIME
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WE CREATE GLOBAL IMAGE FILMS FOR NEW
FRAGNANCES AND SALES SUPPORT TOOLIKTS

GLOBAL CAMPAIGN INCLUDING SOCIAL AND PR CONTENT.
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INNOVATORS IN THE
BACKSEAT SERIES
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WE CREATED A SERIES OF BRANDED CONTENT

FILMS OF YOUNG KIDS WHO A

RE TALKING ABOUT

THE FUTURE OF TRANSPORTATION WITH THE

BRANDS AMBASSADORS/INFLUENCERS




AFTER THE RELAUNCH THEIR SALES
INCREASED BY 12% (INDUSTRY STANDARD 3,7%). WE

CHARACTER DR IVEN BROKE RECORDS BY VIEWS AND USER GENERATED

(EARNED CONTENT 32.000.000 VIEWS AND

M U LTI PLATFO R M CAM PAI G N COUNTING. THE MAIN CHARACTER BECOME A POP

CULTURE SYMBOL.
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. EVERY RUNNER OF THE RACE GOT A VIDEO OF HIS/HER
WOR LD R ECOR D‘ +-|-I K RUN RIGHT AFTER THEY FINISH, AN AD NOT SAYING
BUT DEMONSTRATING TELEKOM'S CUSTOMER CENTRICITY
IN A FEW HOURS




THIS YEAR MEDIA MARKT TOOK BLACK
FRIDAY SHOPPING INTO A WHOLE NEW

WE TURNED SHOPPING LEVEL BY CREATING A COMPETITION WHERE

CUSTOMERS HAD TO SHOP IN PITCH BLACK

INTO BRANDED CONTENT  ACAINSTEACROTHER
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BUT THE MOST
IMPORTANT
THING IS..



+ PROJECTS + DIRECTORS
YEARLY

YOUNG PROFESSIONALS

INTERNATIONAL
DOGS IN
-I O + PRODUCTION THE OFFICE
PARTNERS @




MARTON.JEDLICSKA@UMBRELLATV



