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MIERT MAS?

Mobil felulet

* Kisebb felulet — nagyobb rész a reklam
(AV érték)

» Erintd — tobb véletlen kattintas (CTR
erték)

« Szemelyes — érzékenyebb hasznalo
(Content, frequency)

 Kevesebb reklam/oldal
(publishing ar)




A CTR NEM MINDEN - SOT!

A CTR és SAR ellentetesen mozognak

Effect of Optimizing for Clickthrough Rate (CTR) vs.
secondary Action Rate (SAR) Among US Mobile Ads,
by Industry, H1 2014

Retall Restaurant Auto
When optimizing for CTR
Change In CTR 40% 33 % 16%
Change in SAR -&5% -S4 %, -d&%
When optimizing for SAR
Change in CTR -27% -25% -14%
Change In SAR 219% 116% B8%

Note: represents aotivity on xAd's platform, broader industry matics may
vary; read as optimizing for CTR rased CTR far retall mobile ads by 40%,
while dropping SAR by 69%

souwrce! xAd, Nielsen and Flaced, "Defining Banchmarks for Mobile
Success,” S5ep 18, 20714

180184 Wi eMarketer.com




»OFF-DEVICE MOBILE ADVERTISING”

* Az offline interaktivizalasa a mobillal
« Kereszt hatasok (aktivizalas, meres)

ONLINE OOH

PRINT

MOBILE {22! m
= 3
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KONTEXTUS ANALIZIS

Es johet a BigData...

Context

Location Time Proximity Device

* Bluetooth * Recency * Call-to-action * Manufacturer

« GPS * Frequency * Distance from » Operating System
* Geo-coordinates = Session Length location * Type

* WiFi * Daypart * Dwell times Model number

Cell tower Speed Carrier
triangulation Direction Browser

Opt-in/out Conversion Screen size /

IP Lookup Opt-in/out resolution



REMARKETING MOBILON

Ha 3-at megjegyzunk:

* Nincsenek cookie-k: Device ID

» Lehetoség: APP inditas (deep
link)

* Frequency: maximalizaljunk a
hatékonysageért




UTRAVALO

Ami a cel: AV, CT, CPA, SA, app letoltes,
community,...

CT, csak ha van mobil oldal!
Vigyazzunk a CTR-rel!

Eszkoztipus celzas celcsoport
és napszak alapjan

“Device type” is demografiai
adat!




PLAY

MOBILIZE!
®

JANOS.ARANY@EBOLAPLAY.COM



