
Don't lose your money and 

maximize your revenues!  
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Do you remember? „You will click” 
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Banner Blindness is a phenomenon in web usability where visitors to a website 

consciously or subconsciously ignore banner-like information, which can also be 

called ad blindness.  
Source: Wikipedia 

The average CTR of 3% in the 1990s declined to 0.1%-0.3% by 2013 
Source: Internet Advertising Formats and Effectiveness 

75% of internet users said to see internet advertising as annoying 
Source: Money.pl / PBI / NF.pl, Poland 

… but „Banner Blindness” appeared 
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Why? So many stimulants (and screens) around 
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La Master Conference, IAB France 

How to deal with? Digital advertising of tomorrow? 
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La Master Conference, IAB France 

Digital advertising of tomorrow? 
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Digital landscape became very complex 
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And while I’m talking to our Clients… 
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Precise targeting 

Create audience segments and increase your campaigns 

performances 

Audience targeting 

 

Interests targeting 

Keyword targeting 

Retargeting 

Technology targeting 

 

Network 

Device / platform  

Connection type 

Browser 

Screen size 

…  

Location targeting 

 

Region 

Country 

City 

GPS 

Messages will have to be fast, efficient, relevant… 
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The creative with the right 

size and formats is 

displayed 

An adaptive solution for RWD sites 

A single campaign to deliver on all screens 

Upload creative files for 

targeted screens 

 

System ensures device 

detection 

1 

2 

3 

…and follow users each moment on all devices 
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Internet video consumption growths very fast… 
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… and there are different expectations 
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But why did I mention 

about loosing money 

??? 
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Maximize your inventory performance 

Adserver 

display 

(direct 

sales) 

mobile 

(direct 

sales) 

SSP 

adnetworks 

performance 

and contextual 

adnetworks 

AdEx DSP ATD 

agencies 

retargeters 

DMP 

data 

creatives 

opt, 

templates 
planning 

measurement 

video 

(direct 

sales) 
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AdServer 
Direct Sales 

RTB 
AdEx, DSP, TD 

Context Ads 

Performance 

 

O
P

T
IM

IZ
A

T
IO

N
 

Adnetworks 

Auto-promo 

Display 

Mobile 

Video 

Inventory optimization / revenue maximization 

Retargeters 

Agencies 

3rd party data DMP 
Creatives 

optimization 

Forecasting Measurement Big Data 

Holistic adserver 

Minimize number of empty impression 

Maximize eCPM 
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Fully integrated VS separated solution  
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RTB holistic approach 

RTB as one of the insertions 

100% inventory visible for DSPs, not only the remnant one 

Higher prices – DSPs are more willing to beat against direct sales for first impression 

https://www.youtube.com/watch?v=hqB0DEyobok&list=UUYuGDSYVgPAPAy8_nLSi_Gw
https://www.youtube.com/watch?v=hqB0DEyobok
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Regain control ! 
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Big Data ! 

Inventory forecasting 

View into the future precisely and instantly  
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How to optimize and maximize Publisher's revenues in complex 

multiscreening world  

 ALL IN ONE PLATFORM display, mobile, tablets, smartTV  

 

Covering numerous types of campaigns  

 ALL IN ONE PLATFORM display, mobile, apps, video, rich-media  

 

Including several sources of incomes  

 direct sales, external networks, e-commerce, auto-promo, RTB, etc. 

 

with holistic adserver 
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Adserver  Integrated Platform 
 

All sales channels, all ads formats and screens in one place (All-In-One) 

Full control and optimization 

https://www.youtube.com/watch?v=hqB0DEyobok&list=UUYuGDSYVgPAPAy8_nLSi_Gw
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Control  

audience  

fragmentation 

Propose  

attractive  
ad products  

Optimize  

your  

revenue  

Efficiently manage 

and traffick your ad 

campaigns  

Partners and 

integrations 

Innovation 

Time saving 

Targeting 

Multi screen 

Responsive 

Video 

Rich media 

Customization 

Inventory forecasting 

Big data  

analytics 

RTB, mediation, 

Holistic yield 

Maximize your inventory performance 



www.smartadserver.com 

Tomasz MUSIAL 
 Regional Manager CEE 

T +48 500 185 605 

tmusial@smartadserver.com 

www.smartadserver.com 

let’s talk 


