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Hogyan eljik meg a digitalis életinket
tobb eszkdzon?

=

Display Network




Barki telepithet Cross-device
merést a weboldalara

| Google Analytics



Mi a feltétele a Cross-device mérésnek
Google Analytics-ben?

Sajnos nem csak ennyi ©

// Creates the tracker and sends a pageview as normal
// since the "userld” value 1s not yet known.

ga( create’, "UA-XXXXX-Y', "auto’);

ga( send’, 'pageview );

f/ At a later time, once the "userlId’ wvalue 1s known,
/] sets the value on the tracker.
ga( set’, ‘userld’', USER_ID);



Ezen kival meg...

* Kb. 4 dologra van szuikséglink:

* Felhasznaldi azonosito

* Implementaljuk a weboldalba a User Id hasznalatot

e User Id alapu Analytics nézetet kell [étrehozni
+1 Egyéni dimenzidban is érdemes tarolni a User Id-t
+1 Legyen beallitva egy cél vagy az e-ker mérés

* Erdemes fejlett cookie kezelést hasznalni

 Amikor csak lehet, User Id-t kell rendelntink a
|atogatokhoz

 Ameddig csak lehet tartsuk bejelentkezve a felhasznalot



Mi a feltétele a Cross-device mérésnek?
* CC kédot tobbféleképpen lehet implementalni.
* Sajnos nem minden felhasznalo jelentkezik be

* Probléma lehet az inkognité tzemmaod hasznalata
vagy a gyakori cache torlés

* Motivalni kell a felhasznaldkat, hogy
jelentkezzenek be



Funkcio: Munkamenet egyesites

User-ID Present User-ID not present User-1D Present

JUULL

Client Id és a User Id athidalas nem mindig sikeres.
Analytics probalja a hianyos |épéseket beazonositani



Mi a feltétele a Cross-device mérésnek?

A User |d lefedettség minden igyekezetiink ellenére
nem lesz 100%

Hozzajarulas a teljeshez:

User-ID allapota | Munkamenstek v |~.l.- Munkamenetek

| Munkamenest=k T |

101 520 101 520

% a teljesbdl: 100,00% (101 520) %% a teljesbdl:
100, 00% (101 320)

1. M Unassigned 95 341 93,91%

2. M Assigned 6179 6,09%




Mennyire boritja fel a marketing
meérdszamokat a Cross-device mérés?

* Hogyan lett implementalva CC mérés?
Meddig tartjuk bejelentkezve a felhasznalot?

* Sok adatunk lett. Mit kezdink vele?
Van egyaltalan célunk az adatokkal?
,Majd jo lesz valamire!”

* Analytics API-n keresztul (ha egyéni dimenziokat is
hasznalunk, akkor) csodalatos dolgokat
kérhetiink le.



Eszméletlen sok adatunk lesz
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Hogyan igazitsuk a Cross-Device logikahoz
a marketing kommunikacionkat?

* Felhasznaldra levetitett vasarlasi el6zményeket
kapunk

* Célzottabb Analytics Remarketing listakkal
dolgozhatunk. Szofisztikaltabban tudunk célozni.

* Vevli ajandék stratégiat / Hlségrendszert tudunk
Analytics adatokkal megtamogatni



Mit lehet kezdeni a felgyUlemlett
Cross-Device adatokkal?

* Egyedi felhasznalokra vonatkozo adatokat kapunk.
Ezt pedig fel kell dolgozni.
Egyéni dimenzidk nélkiil nem fogunk sokra menni.
Adatokat csoportokba kell szervezni.

Egyéni dimenzié Mit tarolunk

dimensionl User Id

dimension2 utolsé 3 db Client Id

dimension3 user célcsoport adatok

dimension4 user szuletés datum

dimension5 user regisztracio datum

dimension6 user utolso vasarlas datum

dimension?7 user utolsé szamitott atlagos kosar érték




Mit lehet kezdeni a felgyUlemlett
Cross-Device adatokkal?

 Osszefliggéseket kell keresnuink

 Megtamogathatjuk az értékesitést vagy
a tartalom fogyasztast

A ey
vee v- W

CROSS-SELL UP-SELL




Mi tart vissza, hogy bevezessuk a CD
merest?

* A CC nem nylg, hanem lehetlség

* Eszkozokon keresztiil kovethetjiik a felhasznalokat
és jobban megismerhetjiik 6ket.

e Kulon odafigyelést igényel a szamok értelmezése



Mi tart vissza, hogy bevezessuk a CD
merest?
* Extra modult/plugin-t kell telepiteni a

weboldalhoz/webshophoz
Extra fejlesztést igényelhet a CD kod elhelyezése

* Kezdetben ugy kezeljiik a CC nézetet, mint
a bejelentkezett felhasznalokat tomorito nézetet, mint
egy kiegészito nézetet.

e Mérési makett / teszt oldal nélkil ne vagjunk bele!

e CC adta lehetoségeket ne keverjiik ossze
a (bels6) CRM-tinkkel. Nem arra valo.
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Utravald

Aki nem kap User Id-t azt hogyan csipjuk nyakon?

ga({function(tracker) f{
J/GA betdltott
ga( set’, "userId’, tracker.get( clientId’ ));
//GA userID most mar clientID
ga( 'send’, "pageview');
J/ETkOTdjak
1



Utravalo

* Magento-hoz barki kiprobalhatja:
http://store.fooman.co.nz/magento-extension-
googleanalyticsplus.html

* Tag Manager plugin segitsegével
Wordpress/WooCommerce-szel is kiprobalhato:
https://wordpress.org/plugins/duracelltomi-
google-tag-manager/
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Utravalo

* Hivatkozas kizaro lista és a forras/médium sz(r6
gyengiti a Session Stiching-et (Session Unification)

* Par honapja mar AdWords remarketing is képes
UserlID-vel dolgozni



Alapvetések

* Google Analytics rendszerben szemléltem a
példakat

* Nem valds UF adatait mutatom be (teszt
fiok/makett)

* CD mérést mellett mindig hasznaljunk nem CD
meéreést is

 Elfogadjuk, hogy a felhasznalok tobb eszkozt is
hasznal(hatnak). Van, hogy ezt nem teszik.

* Felhasznalo elfogadjak a weboldal cookie kezelés
szabalyzatat



Tobb folyamatot is feltarhatunk

Az atvonal-lehetdségek korrekcidja:
A kivetkezo cel elotti lépések megjelenitése: -
Az atvonalon megjelenitendd lépések minimalis

1 -

Lepesek az atvonalon

Valasszon... - ‘

v \alasszon. .
Barmely celteljesiles
Barmely tranzakcid
Esemenycimke. ..
Eseménykateqgdria...
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Mi a feltétele a Cross-device mérésnek?

* Client Id-t az Analytics generalja és mindig
megkapja felhasznalo.
Eszkoz+bongész6 alapu.

e User Id-t a weboldalunk rendeli hozza a
felhasznaldhoz.
Nem mindig all rendelkezésre.



Forrasok:

* Step-by-step:
http://cutroni.com/blog/2014/04/10/understanding-cross-
device-measurement-and-the-user-id/

 Munkamenet egyesités:
https://support.google.com/analytics/answer/4574780?hl=en

e Roviden:
http://www.tavanoteam.com/digital-marketing/track-individual-
user-behaviour-with-user-explorer-in-google-analytics/

* Munkamenet egyesitésrél bévebben:
https://www.e-nor.com/blog/google-analytics/advanced-session-
stitching-and-cross-device-attribution-using-custom-dimensions-
in-google-analytics

e User Id referencia dokumentum:
https://support.google.com/analytics/answer/62058507?hl=en

* Masik Cross Device el6adas:
https://www.slideshare.net/TheReference/gauc-
crossdevicetracking



http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
http://cutroni.com/blog/2014/04/10/understanding-cross-device-measurement-and-the-user-id/
https://support.google.com/analytics/answer/4574780?hl=en
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
http://www.tavanoteam.com/digital-marketing/track-individual-user-behaviour-with-user-explorer-in-google-analytics/
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://www.e-nor.com/blog/google-analytics/advanced-session-stitching-and-cross-device-attribution-using-custom-dimensions-in-google-analytics
https://support.google.com/analytics/answer/6205850?hl=en
https://www.slideshare.net/TheReference/gauc-crossdevicetracking
https://www.slideshare.net/TheReference/gauc-crossdevicetracking
https://www.slideshare.net/TheReference/gauc-crossdevicetracking

