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Three types of magazines

• One-night stand
• Love Affair
• Marriage 



One-night stand



Love Affair



Marriage



Social Media Content

• One-night stand: Posts/content related 
to current news, trending

• Love Affair: Posts/content related to a 
specific topics or events

• Marriage: Posts/content are part of the 
customers’ lives and usage of your 
products



Keep your love alive

A mix of one night stands, love affairs, and 
marriage………with your customers



Social media is all about 
content

At a tactical level, it’s about images, 
copy writing, formats etc.



• What do you want to accomplish?  
• Who is your market?
• What do you want to communicate?
• How do you want to convey it?



• What do you want to accomplish? 
à Objectives and measurements

• Who is your market?
à Buyer personas

• What do you want to communicate? 
à Messaging and editorials

• How do you want to convey it?
à Image, copywriting, formats etc. 



Identify and agree social media 
communications objectives and 
measurements



Objective

Build awareness and/or drive demand 
for [brand] or [products] through [social 
media channels] campaigns or 
outreach.



Measurements

Awareness metrics: shares, likes, RT, 
comments, content downloads etc.
Demand metrics: purchases, web traffic, 
buy button clicks, promo code usage 
etc.



Messaging and value propositions

• 5 keywords
• 5 10-words taglines
• A 100-word short paragraph
• A 300-word long product benefit summary



Write a social media brand guide



Write a social media brand guide
• Brand personality (funny, energetic, practical, 

professional, personable etc.) 
• Buyer personas (female, male, younger generation, 

retirees etc.)
• Product value propositions
• Copy writing samples
• Creative and image selection guideline
• Creative and video production guideline
• CTA examples
• Keyword list
• Do’s and don’ts



• Past: Background, history

• Present: 
– Existing products, Product launches, Persona’s 

challenges, pain points, desire
– Adjacent topics: related to your industry and products.
– Employees’ stories: why they love the products
– Product Promotions

• Future: New products and services, initiatives and 
charity efforts  

Editorial Topics



A mix of over-night stands, love affairs and 
marriage content…….with your customers



Editorial Topics:

• Past: Background, history

• Present: 
– Existing products, Product launches, Persona’s 

challenges, pain points, desire
– Adjacent topics: related to your industry and products.
– Employees’ stories: why they love the products
– Product Promotions
– Fun days and months, humor, current events, trending, 

holidays, milestones

• Future: New products and services, initiatives and 
charity efforts  



Editorial Planning: 

• By month – general topics, holidays, 
launches

• By week – by channels
• By day – by channels



Integrate awareness and demand through a sense of 

community, gamification, contests, loyalty programs.



Social media works the best….

Social	media	
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Content	
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Dave’s Killer Bread









Strong CTA (call-to-action)









Image selection: Understand the essence 
of your brand and buyer personas



Not “On-Brand”



“On-Brand”



Social media agency: set up video, photo 
shooting studio in-house



• Help
• Challenge
• Entertain
• Educate
• Buy



Simply to address their questions 
as part of customer services



37

Do	good	for	your	
customers	and	
good	will	come	to	
you.



Ask me questions!
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