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The way we read

2



The way we read
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The way next gen’s read
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The way we research 
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The way we research
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The way next gen’s search
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Voice is how next gen searches
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VSO and VSM 
just like SEO and SEM 
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Voice Search Optimization and Voice Search Marketing 



For Marketers

• Another channel to engage and 
communicate 
• Requires more resources, budget and 
new skillsets
• Conversion or sales results are 
measureable, but optimization is 
challenging
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For agencies and media companies

• Another paid service to offer
• Requires new skillsets to work with 
clients and voice recognition vendors
• Share conversion and sales results 
real-time, but optimization is 
challenging
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IKEA wireless charging lamp and table
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Software is built into everything
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Everything can be a communication device
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50 Billion devices are connected 
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For Marketers

• Incorporate messaging into “smart” 
products 
• User interface design needs to be 
simple and intuitive
• Marketing is part of software and 
product design

16



For agencies and media companies

• Understand how all devices are 
connected
• Competition from customers’ 
platforms
• Ad network continues to grow
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This happened in Coke in 2011
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Coke “Share a Coke” Campaign
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This happened in Nike in 2012
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NikeiD

21



This happened in Gatorade in 
2016
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Gatorade customizes its drink for athletes
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For Marketers

• Expand personalization capabilities in  
our marketing efforts
• Back-end integration is a must
• Personalization marketing is device-
based
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For agencies and media 
companies

• Predictive 1:1 ads
• Back-end integration is a must
• Personalization marketing is device-
based
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Massive amount of data is generated
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Computers have knowledge and analytical ability: 
Artificial Intelligence (AI)
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AI guides decision-making
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The balance of data and intuition

For Marketers, agencies and 
media companies



Marketing fundamentals have 
not changed
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For Marketers, agencies and 
media companies

• Who is our audience
• What do we want to say
• Where to say it 
• How to say it
• When to say it
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5 Trends

• Voice is how people search
• Software-built into everything 
• Personalization is the ultimate marketing 
• AI guides decision-making
• Marketing fundamentals stay the same
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We will survive!
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We will thrive!
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Ask me questions!
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