=T
MEDIABRANDS © CADREON @



ADREON
UR AD TECH HU

Programmatic Ad Tech hub served 13 countries from Budapest




CEE COMPETENCE CENTER IN BUDAPEST SERVING 13 MARKETS

Over 900 campaigns in 2016

Developed algorithmic attribution model ( Hungary)

Launched Digital OOH (Austria)
Ongoing DSP bake-offs (CEE)

Launching Automated guaranteed (Czech)

Working on Advanced TV product (Hungary)
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MINOSEGI TARTALMI
KORNYEZETBEN

ERTEKESEBB A KONTAKTUS,
JOBB A BEFOGADOI SZITUACIO



A PROGRAMMATIC NEM CSAK A MARADEK INVENTORYN FUT?

Mid-Tier Invento! Within 5 years in 3 3
= g Nem a legertékesebb pl. MPU-k

mature markets,
non-premium
inventory will be
almost entirely
transacted
through
. programmatic,

specifically RTB, ,maradek”, lap alja

Remnant
Inventory

Forras: MAGNA Global - Programmatic 2015 - The Path Forward (May 2015)



MINOSEGI, PREMIUM FELULETEK IS ELERHETOEK

Non-standard campaigns are the only

Ern ke Camprators form of display advertising that wil Nehezen automatizalhato fellletek

remain largely untouched by automated
buying mechanisms.

Premium Formats : Premium formats are starting to

be transacted programmatically. Prémium fellletek / formatumok

Little of it will be fully RTB, at
6 least at first.

‘ Forras: MAGNA Global - Programmatic 2015 - The Path Forward (May 2015)



A PRIVAT DEAL-EK ELORETORESE (AZ USA-BAN)

US Programmatic Digital Display Ad Spending,
by Transaction Method, 2016-2019

billions

2016 2017

[l Programmatic direct*
Hl open exchange (RTB)**

2018 2019
Private marketplace (RTB)***

Note: includes native ads and ads on social networks like Facebook and
Twitter; includes advertising that appears on desktop/laptop computers,
mobile phones, tablets and other internet-connected devices; *includes all
programmatic ads that are transacted as blocks of inventory using a
non-auction-based approach via an API; **includes ads transacted through
a public RTB auction in which any buyer or seller can participate, also
known as open auction or open marketplace; ***includes ads transacted
through an invitation-only RTB auction where one publisher or a select
group of publishers invite a select humber of buyers to bid on its inventory
Source: eMarketer, Aptil 2017

225354 www.eMarketer.com
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Inventory tipus
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“TIME IN VIEW" IS KING

EFFECT OF PERCENT AND TIME IN VIEW ON AD RECALL (DELTAS)

100%
+3.8% +14.0%
Percent in view higher, Time in view lower Percent in view higher, Time in view higher
e
=
= AT MRC STANDARD
8
+0.4% +10.4%
Percent in view lower, Time in view lower Percent in view lower, Time in view higher*
0 TIME IN VIEW 7 sec
|PG MEDIA LAB *This was only tested for Standard Banner and Video Ads, since Large Format was not tested with a lower % in view

Results include all ad types © 2015 IPG Media Lab. Proprietary & Confidential 19




A LESS CLUTTERED PAGE HELPS INCREASE
BOTH AD AND MESSAGE RECALL

EFFECT OF SHARE OF VIEW ON AD RECALL (DELTA)

12%

+0%*
10%

8%

6% +6%

+5%*

PERCENT IN AD RECALL (DELTA)

+3%

+2%

2%

0%

IPG MEDIA LAB

AD RECALL MESSAGE RECALL
1 of 4 Ads W1 of 2 Ads 1of 1 Ads

Statistically significant difference between control and test at >=9

its for standard banner ads © 2015 IPG Media Lab. Proprietary & Confidential 35




MI A HELYZET
A BRAND SAFETY-VEL



MINOSEGI TARTALOM ES A BRAND SAFETY

Monitoring Blocking brand
brand safety risk display

Title of presentation



A PREMIUM
FELULETEK TEKINTETEBEN
HOL TART A HAZAI PIAC?



Project C vAQOra

ALTALANOSSAGBAN;
EGESZ JOL ALLUNK.




MIT TEHETNEK MEG A MINOSEGI
INVENTORY TULAJDONOSOK?



Data Providers

AGENCY EXCHANGES PUBLISHERS
DESKS
Xaxis AppNexus . . Doubleclick i 4 IE' """" »

Mediamath AppNexus
Turn OpenX
DataXu Lijit

Right Media
Rubicon
Il

Cadreon
Accuen
Vivaki
Others Doubleclick
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MIHEZ HASZNALHATO
A PROGRAMMATIC




MINDENHEZ
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