Hirdetoi megjelenesek az
online videos platformokon

Mit tudunk ajanlani?  Milyen feleloséggel?
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A YouTuberek a fiatalok idoljai

A YouTuberek a fiatalok peldakepei es sztarjai
Az 'Y és Z generaciok tagjai kozott népszeridbbek és hitelesebbek mint a
mainstream meédia celeb figurai
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Magyar hirességek spontan emlités top10 I GEMIUS
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ﬁ DANCSO (VIDEOMANIA)
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ﬁme VR

SEBESTYEN BALAZS

TOTH Gasl

% PALVIN BARBI

Liptal CLAUDIA

KIRALY VIKTOR

VAsTAG CSABA

Bazis: azok, akik tettek emlitést
N=748 Q1. Sorolj fel 5 magyar és kulfoldi hirességet, aki el6szor az eszedbe jut!




Kedveltségi index a 10-19 evesek korében




_AYOUTUBE CSILLAGAI A YOUTUBE CSILLAGAI
FENYESEBBEN RAGYOGNAK FENYESEBBEN RAGYOGNAK

1. PAMKUTYA

4. SEBESTYEN BALAZS

7. RADICS GIGI

8. PALVIN BARBI




Ha csak az egyiket nézhetné?

m:

A jov6 a YouTube-€?
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Video Dominates Digital

80% =2 O+50%

PERCENTAGE OF GLOBAL YEAR-OVER-YEAR HOURS
INTERNET TRAFFIC THAT OF VIDEO WATCHED BY
WILL BE ATTRIBUTED TO YOUTUBE USERS EVERY
VIDEO BY 2019 5 I I I LLI O N MONTH
YEARS IT WOULD TAKE TO WATCH

ALL THE VIDEO THAT WILL BE

SHARED EVERY MONTH IN 2019
DAILY VIDEO VIEWS ON SNAPCHAT DAILY VIDEO VIEWS ON FACEBOOK
MORE NEWLY UPLOADED FACEBOOK VIDEOS (LAST IN USERS AS A PERCENTAGE OF GLOBAL INTERNET
7 DAYS) HIT 1 MILLION VIEWS EACH MONTH THAN USERS, YOUTUBE STILL LEADS IN EVERY MARKET

ON ANY OTHER PLATFORM (BUT THE GAP IS CLOSING). 8 BILLION VIDEOS ARE

VIEWED ON FACEBOOK DAILY

ADVERTISERS ARE TURNING TO FACEBOOK FOR ONLINE VIDEO NOW ACCOUNTS FOR 50% OF
VIDEO ADS MORE THAN ANY OTHER NETWORK ALL MOBILE TRAFFIC



A hirdetok koltese a nézoket koveti

Nemetorszag: +250% hirdetés koltés online videora 2015 és 2021 kozott

SPENDING IN MILLIONS EURO
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WOULD YOU TRY A PRODUCT OR BRAND
SUGGESTED BY... FOLLOWS ON SOCIAL MEDIA

YOUTUBER 3%
TV/MOVIE
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Nagy Magyar YouTube csatornak

[ VIDEOMANIA |




DEMOGRAFIA

A YouTube egy fiatalos
kozossegi platform, egy
tipikusan 30-35 alatti,
de mar nem feltetlenul
tini kozonseg.

Ok azok akiket
hagyomanyos
marketing eszkozokkel
egyre nehezebb elerni.




DEMOGRAFIA

Special Effects Media Affiliate »
David Guetta - Titanium PARODIA ! Pamkutya

| Channel: PamKutya - Created: Feb 24,2017 - Duration: 3:54 -+ Privacy setting: Public

[} Show data from before linking to content owner

Last 7 days (Feb 19,2017 - Feb 25, 2017)

WATCH TIME (MINUTES) “ Views v IS&L‘%ES;‘ED WATCHTIME @ 0 riae rep ViEws N
1,632,115 595,413 24 15

More metrics ¥ Show as % of totals
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7 194 385 860 6 587 675
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Markak akikkel dolgoztunk
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Felelossegunk

Sustainability |
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Kontakt

speceffectmedia.com

Gergo Szabo

CEO & Co-Founder
Special Effects Media
hu: +36303996129

gergo@speceffectmedia.com
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