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GIVE USERS POWER
TO DEFINE THEIR OWN ATTRIBUTES
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APPLICATIONS

ANALYTICS MARKETING CAMPAIGNS OTHER

+ PERFORMANCE
REPORTING

* INSPIRATION + CUSTOMER CARE

- UNDERSTANDING OF . TARGETING » ARTIFICIAL INTELLIGENCE
CUSTOMER NEEDS

+ ANSWERING AD HOC
QUESTIONS



TIP FOR CEOs:

ANALYSE 100+ CUSTOMER PROFILES MANUALLY
e Do you track all neccessary data?

e Do customer behave as they are supposed to?



WHEN CREATIVITY

IS A KING




FLOWS REVEAL CUSTOMER JOURNEYS

item_visit
) - 825961 | 68.67%
item_visit
search item_visit 904873 | 74.75%
684421 | 56.2% 816810 67.19%
search
353844 | 29.42%
search _— search
286299 | 23.65% ;
1217746 | 100% " campaign
16590 | 1.38%
search
386088 | 31.76%
item_visit campaign cart_update
528731 | 43.42% 13902 1.15% 5027 | 0.42%
campaign cart_update purchase
9783 0.8% 4535]0.37% 131010.11%
campaign cart_update purchase recommendation

45820.38% 2965 | 0.24% 85110.07% 210%



FUNNELS SHOWS THAT OUR GOAL
IS 3rd PURCHASE, NOT JUST 1st
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SEGMENTATIONS: UNDERSTAND HABITS

17.5k

15k

12.5k

10k

5k

2.5k

Ok

5732

New visitors

it New visitors i Loyal customers i Likely to churn it New customer it Frequent surfers
Loyal customers

CUSTOMER FILTER AANDB
16 326

Select customers matching -

and customers matching funnel ~

10 146

[C) Last 90 days ~

1. STEP: Unnamed step

purchase - + Add an event attribute

+ ADD FUNNEL STEP

Loval customers Likely to churn New customer Freaquent surfers

+ Filter




EXPONEA

MARKETING CLOUD

Campe

PER SEGMENT CAMPAIGNS

Exponea Demo E-shop ~

DESIGN  TEST  EVALUATE

Wait (Custom, in hours)

Now 7\ Cart
O
1 On date Is Cart
* Repeat AB Split v Abandoned?

W, e LR

open time?

svs it (6
On event Wait (bD min) /\

HTML cart update ° Q’
Push notfe / \_/' \ / .
FB message Q

. Is Cart AB Split
Webhook Abandoned? Retargetting
roRS .
PERA /\ 1
. . .
C Al

& Candon > ! ©

A ABSplit \

.
/ |
< Labe! ) Unnamed SMS campaign

A Se:attribute

Cart

!

0B Add event

© Retsrgeting



TIPS

e HANDS ON ANALYTICS ISN'T FUN FOR EVERYONE: HIRE A HELP
e PRACTITIONERS: MAKE IT AS PRACTICAL AS POSSIBLE



WHEN PERFORMANCE

IS A KING




@ Elon Musk @

OpenAl first ever to defeat world's best
players in competitive eSports. Vastly more
complex than traditional board games like
chess & Go.




Al IN E-COMMERCE

g taking off?

Why is Deep Learnin




Al TOOLS
IN E-COMMERCE

Likelihood models Recommendations Optimizations

Knowing all above,
what's the winning strategy?

How likely will a customer

convert? What do similar people buy

How likely will a customer
buy product X?

What products are related?

How likely will a customer

unsubscribe? What products look similar?




Al APPLICATION
IN E-COMMERCE

Personalised Higher ROI Fully automated emailing,
web experience on paid campaigns remarketing, on-site promo

Recommendations everywhere Match customers and offers
. . Take likelihood and inventory
Higher conversion .
into account

Identify preferred channels
and ideal time




OO ZENY MUZI DETI BYDLENIADESIGN ~ PREMIUM

Intenplay

AR

PRAVE DORAZILO ~ VYPRODEJ ~ ZNACKY

JACK&EJONES~

Bilé tricko s potiskem Jack & Jones
Carlos

449 K¢
Jakou velikost?

Objednejte a dnes v 18:00 to mizete mit.

PRIDAT DO KOSiKU © Pridat do préni

ZAPLATTE AZ PO VYZKOUSENI
doprava zdarma

@ 0 PRODUKTU

Typ: tricko s kratkym rukavem a potiskem
Barva: bila, ¢ernd, Seda

Vzor: napis

Materidl: 100 % bavina

Vlastnosti materidlu: mékky, piijemny, hebky
Prani: 40 °C

Rozméry pro vel. L:

Sitka ramen - 45 cm
délka - 75 cm

Kéd produktu: 346362

CHCETE JINOU BARVU?

cernd tmavé zelend svétle Seda

MOHLO BY SE VAM LiBIT

Bilé triko s potiskem Jack & Jones
389 K¢

Bilé vzorované tricko Jack &
599 K¢

Bilé triko s potiskem Jack & Jones
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Bilé triko s cervenym potiskem
449Ké 314Ke
=

| E-g Zeptejte se stylistky >
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OO ZENY MUZI DETI BYDLENIADESIGN  PREMIUM PRAVE DORAZILO  VYPRODEJ ~ ZNACKY Q

Hnédé panské kozené chelsea boty
Bullboxer

2699 K¢
Jakou velikost?

Objednejte a dnes v 18:00 to mizete mit.
Hnédé panské kozené kotnikové Hnédé panské kozené chelsea
PRIDAT DO KOSIKU < Piidat do pfani 2699 Ké 2699 ke

ZAPLATTE AZ PO VYZKOUSENI +

doprava zdarma

@ 0 PRODUKTU -

Typ: panské kozené chelsea boty

Barva: hnéda, cerna

Material:

vnéj3i - prava kiize

Q vnitini ¢ast - textil, syntetika

podrézka - syntetika

Vlastnosti materialu: pevny, odolny, kvalitni, hladky
Néco extra: vyrobek z pravé kiize —

Rozméry pro velikost 42:
‘ ‘ ‘ A

Kéd produktu: 317063

Cerné panské kozené kotnikové  Cerné panské kozené kotnikové
2699Ke 2399Ké

UZ JE NEZMESKATE!

OBJEVTE ViCE A

e - I
léto prava kiize podzim do prace chelsea TrE———r—
2399 Ké 5-5 Zeptejte se stylistky > E

zoot.cC '316907/hnede-panske-k il boty-s-textilni dki




PRO TIP:

e REDUCE COMPLEXITY BY LEVERAGING THE STRENGTHS OF Al
e LACK OF TALENT AVAILABLE FOR IN-HOUSE SOLUTIONS
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GDPR
RIGHT TO BE FORGOTTEN

Contacts Sales
}K cid, time, product, amount
)

Cookie 11, today, iPhone X, 999€
11, yesterday, battery, 10€

Demographics 11, lastyear, iPhone7, 699€

Age

Sex

Location Campaigns
Online activity

Sales Offline activity

Last sales time: today Social data

Sum of all sales: 1708€ Product usage

Sum of all sales in men fashion Returns

Sum of sales in men fashion in last 30 days



Al isn't affected by GDPR Ability to send direct campaigns is impacted
There's no value Want to have automated emails?
in personal data anyway. Care about consent in advance.
Google/Facebook will benefit Direct channels costs

They have consents and heavy user base

and will gladly serve your ads for money. CPC on FB/Adwords



PRO TIP:

e GDPR COMPLIANT COMPANIES WILL HAVE COMPETITIVE ADVANTAGE



THANK YOU

WWwWw.exponea.com
facebook.com/exponea

jozo.kovac@exponea.com




