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Single
customer view

Website

Social

In store

Channels

Email

Offline

Social

Mobile

COLLECTION	OF	ALL
CUSTOMER	FOOTPRINTS



GIVE USERS POWER
TO DEFINE THEIR OWN ATTRIBUTES

CUSTOMER LEVEL VALUES EVENTS / TRANSACTIONS
Contacts
Email
Phone
Cookie

Demographics
Age
Sex
Location

Sales
Last sales time: today
Sum of all sales: 1708€
Sum of all sales in men fashion
Sum of sales in men fashion in last 30 days

Sales
cid,   time,           product,      amount

11,   today,  iPhone X,   999€
11,   yesterday, battery,      10€
11,   last year, iPhone 7,   699€

Campaigns
Online activity
Offline activity
Social data
Product usage
Returns
...

Ideally
in real-time



• PERFORMANCE 
REPORTING

ANALYTICS

• UNDERSTANDING OF 
CUSTOMER NEEDS

• ANSWERING AD HOC 
QUESTIONS

• INSPIRATION

MARKETING CAMPAIGNS

• TARGETING

FUEL FOR ARTIFICIAL 
INTELLIGENCE

OTHER

APPLICATIONS

• CUSTOMER CARE

• ARTIFICIAL INTELLIGENCE



TIP	FOR	CEOs:

ANALYSE	100+	CUSTOMER	PROFILES	MANUALLY

● Do	you	track	all	neccessary	data?

● Do	customer	behave	as	they	are	supposed	to?
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WHEN CREATIVITY
IS A KING

SINGLE	CUSTOMER	VIEW	FOR	INSIGHTS



FLOWS REVEAL CUSTOMER JOURNEYS



FUNNELS SHOWS THAT OUR GOAL
IS 3rd PURCHASE, NOT JUST 1st



SEGMENTATIONS: UNDERSTAND HABITS



PER SEGMENT CAMPAIGNS



TIPS

● HANDS	ON	ANALYTICS	ISN'T	FUN	FOR	EVERYONE:	HIRE	A	HELP

● PRACTITIONERS:	MAKE	IT	AS	PRACTICAL	AS	POSSIBLE
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AI IN E-COMMERCE



How likely will a customer
convert?

Likelihood models

How likely will a customer
buy product X? 

How likely will a customer 
unsubscribe?

What do similar people buy

Recommendations

What products are related?

What products look similar? 

Knowing all above,
what's the winning strategy?

Optimizations

AI TOOLS
IN E-COMMERCE



Recommendations everywhere

Personalised
web experience

Lower costs

Higher ROI
on paid campaigns

Higher conversion

Fully automated emailing, 
remarketing, on-site promo

AI APPLICATION
IN E-COMMERCE

Match customers and offers

Take likelihood and inventory
into account

Identify preferred channels
and ideal time







PRO	TIP:

● REDUCE	COMPLEXITY	BY	LEVERAGING	THE	STRENGTHS	OF	AI

● LACK	OF	TALENT	AVAILABLE	FOR	IN-HOUSE	SOLUTIONS
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CUSTOMER LEVEL VALUES EVENTS / TRANSACTIONS
Contacts
Email
Phone
Cookie

Demographics
Age
Sex
Location

Sales
Last sales time: today
Sum of all sales: 1708€
Sum of all sales in men fashion
Sum of sales in men fashion in last 30 days

Sales
cid,   time,           product,      amount

11,   today,  iPhone X,   999€
11,   yesterday, battery,      10€
11,   last year, iPhone 7,   699€

Campaigns
Online activity
Offline activity
Social data
Product usage
Returns
...

GDPR
RIGHT TO BE FORGOTTEN



GDPR

There's no value
in personal data anyway.

AI isn't affected by GDPR

Want to have automated emails?
Care about consent in advance.

Ability to send direct campaigns is impacted

They have consents and heavy user base
and will gladly serve your ads for money.

Google/Facebook will benefit

CPC on FB/Adwords

Direct channels costs



PRO	TIP:

● GDPR	COMPLIANT	COMPANIES	WILL	HAVE	COMPETITIVE	ADVANTAGE
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THANK YOU

www.exponea.com
facebook.com/exponea

jozo.kovac@exponea.com


