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Asociacia blogerov

Pomahame budovat

slovensku blogersky scénu




Draga mama
u&speﬁ‘- za‘? vadost a ﬁ:hfryi

podeli radost |

za stolom




Music

Videos

Games

Market

MNerpo MNopoweHko

Yxpaincexuit nonituk, NpesugedT Yepaiku
Pinned post

-~

.

MeTpo MNopowenko

FiGpuaHa BifiHa BUMArac afeKBATHAX BIANOBIAEA Ha BUKAHKM. ToMY 3 METCK
BRNMBY HA ONOHEHTIE T3 KOHTPNPONAraHAM MOA KOMAHAA BUKOPUETORYBANA
CTOPIMKK 8 feRKMX DOCTACHKMX COUMEpeNaX.

Ane macosani kibepataku P® N0 BCHOMY CBITY, 30KPEMA - HEWOLABHE BTPYYAHHRA ¥

enbOopHy KamMnanio y panuil, BXasyioTs, Wo NPARLWOS Yac QiRTH inaKwe i Ginsw
piwyye.

Members

2w

Sergey Anatoly Alexey

073

Viad Sergey Evgeny

Cropivxa B Google+
google.com

Cropirxa 8 Teitrepi
t com
Cropiuxa Ha Facebook
wwew facebook.com
Photos
Cropinxa Ha

OpmoxnaccHukm

weoew.odnoklassni.ru
Kawan Ha YouTube

w tube.com

Photos &

Posts by community



Ukrajnaban tavaly
a TV-s reklamkoltés
36%-kal emelkedett.
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Furopan belul az online
reklamkoltes Litvaniaban
nO a leggyorsabban:
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10%

Internet penetration Digital (% of total ad spending)

Szerbiaban viszont még csak 2008 van.



Mar csak 27%-on
0sztozik a print,
az O0OH es a radio

television

digital
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cafécommunications

SZARVAS LASZLO

Partner, Ugyvezets igazgato /Café Communications
Board Member /weCAN
szarvas.laszlo@cafecommunications.eu



