5 Interesting Digital Trends and
Their Impact on Marketing

Pam Didner
Author of Global Content Marketing
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VSO and VSM
just like SEO and SEM

Voice Search Optimization and Voice Search Marketing

VOICE SEARCH OPTIMIZATION
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For Marketers

 Another channel tfo engage and
communicate

» Requires more resources, budget and
new skillsets

» Conversion or sales results are
measureable, but optimization is
challenging
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For agencies and media companies

* Another paid service to offer

» Requires new skillsets o work with
clients and voice recognition vendors

» Share conversion and sales results
real-time, but optimization is
challenging
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Software is built into everything
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50 Billion devices are connected
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For Marketers

* Incorporate messaging into “smart”
products

» User inferface design needs to be
simple and intuitive

* Marketing is part of software and
product design
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For agencies and media companies

e Understand how all devices are
connected

« Competition from customers’
platforms

* Ad network confinues to grow
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This happened in Coke in 2011







This happened in Nike in 2012
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For Marketers

» Expand personalization capabillities in
our marketing efforts

» Back-end infegration is a must

» Personalization marketing is device-
based
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For agencies and media
companies

* Predictive 1:1 ads
» Back-end intfegration is a must

» Personalization marketing is device-
based
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Computers have knowledge and analytical ability:
Artificial Intelligence (Al)




Al guides decision-making
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The balance of data and intuition

For Marketers







For Marketers, agencies and

media companies

- Who Is our audience

« What do we want to say
» Where 1o say It

 How 1o savy If

« When to say if
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» Voice is how people search

« Software-built iInfo everything

« Personalization is the ultimate marketing
* Al guides decision-making

* Marketing fundamentals stay the same
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We will survivel
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Ask me questions!

Pam Didner

Pamdidner.com

Pam@pamdidner.com

€ 220

@Pamdidner




