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Garantalok A csatornam-
50.000 nak 200.000
TrueView-t! feliratkozoja

van!!

Legalabb
100.000
megtekintése
van minden
videomnak!

Kampany
video
impression
500.000 volt.

HA AZ ONLINE VIDEO VILAGABA CSOPPENUNK
SOKFELE MEROSZAMMAL TALALKOZHATUNK!

DE MIBE HIGGYJUNK?




MIT AD AZ ONLINE VIDEO ANALITKA, HA
CSATRONA-TULAJDONOS VAGY?
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Atteluntes

Valds idejd

A nézési igdre vonatkozd

Neézési isd

Lejitszisi hetyek
A forgalom forrasai

Tetszik és nem tetszik

Videdk o lejétszdsi listdkon

Megiegyzések
Megosztds
Kommentérok

Kértydk

W FORDITASOK £5 ATIRASOK v

B LETREHOZAS

FORDITRSOR £5 ATRAsOK

Vilag Lego ©

Létrehozva: 2016, okt 27

+ Videok §

2016. okt. 27. - 2017. febr. 25.
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Valaki tartalmat oszt meg Videdk a lejitszasi listakon
velem
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ALAP
STATISZTIKAK
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Els6 10 vided Osszes tartaiom

bongészése
Vided ¥ Nézési ids (perc)
Lego viccek 138 41%
Lego viccek 2 73 22%
Legok a suliba. Lego suli. Erdekes é... 64 19%
Vilag leghiresebb android jatékai |V... 43 13%
Kérdés - Vélés 1. Rész. Lego 20 58%
A legnépszeribb teruletek
Nézési idé

Magyarorszag (80%)
Roménia (17%)
Sziovékia (1.6%)
Ismeretien kdrzet (0.4%)
Szerbia (0,4%)

A forgalom forrasai

Nézési ido

® Javasolt videdk (39%)

® YouTube keresd (29%)

® YouTube-csatornak (15%)
® Egyédb (18%)

I Megtekintések I Tetszésnyilvanitasok & Megjegyzések
133 41% 9 2
84 26% 10 1
15% 6 1
12% 6 2
21 65% 5 0
Nem
Megtekintések
® Férfi (84%)
® N6 (16%)
Lejatszasi helyek
Nézési ida

® YouTube megtekintési oldal (100%)
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ES MIT AD HA REKLAMOZOL?



ALAP KAMPANY STATISZTIKAK

Views v s Nothing ~

- \iews

28,843

Views 21-Feb-2017 - 27-Feb-2017

8,000

& AAR
U

2,000
Tue, Feb 21,2017 Wed, Feb 22 2017 Thu, Feb 23, 2017 Fn, Feb 24,2017 Sat Feb 25,2017 Sun, Feb 26, 2017 Mon, Feb 27, 2017
+ AD Edit Automate v v Labels v

3 Ad Status ? Video View rate 7 Eamed views 7

° Video ad - 30 sec. Approved 4817 28843 38.55% 98 ©60.04% 4568% 41.10% 3844% 163 0.22% 292 0.39%

Total - all enabled ads - 14817 28,843 38.55% 98 60.04% 4568% 41.10% 3844% 163 0.22% 292 0.39%

Total - all ad group T4817 28,843 38.55% 98 60.04% 4568% 41.10% 3844% 163 0.22% 292 0.39%
Showrows S00v 1-1of1




DEMOGRAFIAI BONTAS

- \flews
Views 21Fad-2017 - 27-Feb-2017
8,000
6,000
2000
Tue, Feb 21, 2017 wed, Feb 22, 2017 Thu, Feb 23, 2017 Fri, Feb 24,2017 Sat Feb 25, 2017 Sun, Feb 26,2017 Mon, Feb 27, 2017
Status Impr. Views * Viewrate *
Active 20587 11,057 37.40%
Active 21,931 8,347 38.06%
Active 13,049 5111 30.17%
Active 5242 2293 4374%
Active 5.028 2035 4047%
65+ Excluged from ad group 0 0 0.00%
Unknown Excluged rom ad group 0 0 0.00%

Total - all age ranges 74817 28,843 38.55%




Demographics «  Interests » Remarketing o Placements o  Topics o Keywords o [~

Views ~ vs  Nothing ~

ERDEKLODES |
SIERINTI | = ~

6,000

BONTAS e

2,000

Tue, Feb 21,2017 Wed, Feb 22,2017 Thu, Feb 23,2017 Fri, Feb 24,2017 Sat, Feb 25, 2017

All eligible interests ~ Edit ~ Segment ~ Filter « Columns ~ +

L Interests 7 Status Impr. Views 7 Viewrate °

@ Affinity sudiences (reach) Active 12630 3622 2868%
Family-Focused

° Affinity audiences (reach) Active 36,902 14,303 30.00%
News Junkies

o Affinlty audiences (reach) Active 22,164 9.650 4354%
Fashionistas

5 Affinity audiences (reach) Active 3,121 1.178 37.74%

Social Media Enthusiasts
Total - all eligible interests 74,817 28,843 38.55%

Total - all 74,817 28,843 38.55%




TERMESZETESEN AZOK A MUTATOK TERJEDTEK EL, AMIKET AZ
ANALITIKAK ADNAK

GYOTRO KERDESE:

(1)  Hihetiink nekik?

[2)  Mivan, ha tobb helyen is reklamozok?
(3)  Vajon azt is kaptuk, amit kértiink?



SZ0C-DEMO ES PLATFORM INFOK REGOTA MAR FUTASIDOBEN

Socio-demography
GENDER
female 3636 152 (52.95%)
male 3 231 646 (47.05%)
SETTLEMENT SIZE
village 2 277 843 (33.17%)

town up 10 20 000 inhabitants

966 857 (14.08%)

INDIVIDUAL MONTHLY NET INCOME

answer refusal 2083998 (30-34°/°)
— 1979 849 (28.83%)
AGE

25-34 1862 153 (27.11%)
15-29 1742 272 (25.37%)
EDUCATION

secondary 1 852 681 (26.98%)
higher 1473 125 (21.45%)

This box is presenting 2 most popallar targets from each sodio-demograplyy
category

Show: Realusers v for: Age v

Gender
Age
Education
Individual monthly net income
Settlement size

— 15-24

3544 —

L2534

Data
Device type

Mobile

Tablet

Smart TV
Unrecognized
Ultramobile

Other

Video game console
All

Impressions «
2 894 859
845 966
170 073
5014
4967
1053
158
84
3922174

Unique cookies
282 631
119677
20 533
532
856
284
2
11
424 526




SZ0C-DEMO ES PLATFORM KAMPANY UTAN
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Mobie Tablet Totat  PC Mobide Tablet Total
G968 BOT 14 185 050 TO6 411 GO 471 840 516 562 &8 148 61 096 850
696 801 34 185 6090 706 411 60 471 840 536 862 86 148 61 096 850

Real users
(all devices)

GRP (all
devices)

Alfiniths Index-Inbermet

PC

Frequency
(all devices)

Mobile Tablet Total
100.00 100,00 100,00 100.00
100.00 100,00 100,00 100.00
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GRP VS. ELERES GORBE TOBB FELULETEN ES PLATFORMON FUTO ONLINE
VIDED KAMPANYRA

Cover curve

7
¢

ATTORES!

GRP ‘ ACCUMULATED_REACH_UU REACH_TG ACCUMULATED_REACH_TG_video REACH_IMPRESSIONS video cover



KAMPANY INFOK KOZEL FUTAS IDOBEN, MENNYISEGI SZAMOK,
SZ0C-DEMO, SHR

1. [Brand name]

[Brand logo]

Real users

4 844 858

l Creatives ©

Impressions

10426 158

View.Tim.

17.69s

Publishers

youtube.com N 29.14%

Grupa TVN P 20.63%
Grupa Onet - R — 19.27%
Grupa Wirtualn. .. . 5.73%
Grupa TVP P 8.44%
0% 25% 50%
FRQ REACH
215 18.07%

75%

100%

SOV
2.33%

Websites
youtube.com -..
s 28.98%
player.pl B 15.11%
onet.pl P 12.08%
tvp.pl B 8.36%

facebook.com B 7.34%

0% 25% S0% 75%
GRP View.Rate
38.89 81.44%
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SOHA NE EGY MUTATO ALAPJAN DONTSUNK!



