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Local and regional 

newspapers, broadcast 

and radio outlets, 

magazines and online 

pure plays. 

 

Audience reach across all 

50 states + Puerto 

Rico and still growing. 

The Local Media Consortium (LMC)  is a strategic 

partnership of leading local media companies, 

representing more than 1,000 newspapers and 

hundreds of broadcast outlets. 

 

 

 

 



 
 



 
 

 



 
 

 



 
 

 

1. Branded/sponsored content /  

Native advertising 

1. Advertisers like: 

2. American Express 

3. P&G 

4. Coca Cola 

1. Publishers like: 

1. Forbes 

2. New York Times 

3. Vice 

4. Quartz/Atlantic 
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