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A brand is no longer what we tell the consumer -
it is what the consumers tell each other it is.

- Scott D. Cook, Founder/ Intuit & BaD member P&G

Uj szemléletmdd szilkséges nemcsak az Uzenet, de a

kozvetitok meghatarozaskor is!
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http://www.slideshare.net/aniuxbombiux/meet-generation-z-forget-everything-you-learned-about-millennials
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http://www.adweek.com/news/technology/infographic-gen-z-and-millennials-want-different-things-brands-163741
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