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HyperTargeting by MySpace is a new
advertising solution that enables online
marketers to tap into self-expressed user
information to target campaigns like never

HyperTargeting leverages the self-expressed

interests and passions of millions and millions e

the consumers most likely to he receptive
to your hrand.
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East Coast:

Midwest:

West:

Detroit:

Mitch Kreuch
mkreuch@myspace.com; 212-462-5378
Chris Carlson
ccarlson@myspace.com; 312-494-2840
Amy Jensen
ajensen@myspace.com; 310-969-7252
Cathy Curry (RVP)
ccurry@myspace.com; 248-204-1375

: Tony Siconolfi (RVP)

tsiconolfi@myspace.com; 310-969-7511

Key Benefits:

Get passionate

While demographics may give you an idea of
what might be i in,
HyperTargetlng tells you exacﬂy what Mey are

bout
about: ] g the

effectiveness of your media

Get granular

Thanks to the unsurpassed reach of MySpace,
you can target highly specific user interests
while still reaching a significant audience

Get the freshest data possible

The data that forms HyperTargeting segments
is pulled from MySpace profiles as they are
updated—resulting in the most up-to-date
information available
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ll A legfobb adatforrasok




Milyen elénye
szarmazhat a
fogyaszténak a
hipertargetélésbél?




Milyen elonye szarmazhat a hirdetonek?
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Ha ennyire jo, biztosan van hatranya is...

A célzott
kOozOnség Adatbiztonsag
mérete

Kevés az
adatforras
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