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MITOL MUKODIK AZ E-KERESKEDELEM?

2001 2011

° UAN MIT ELADNI 3000 TERMEK 8000 TERMEK
° UAN KINEK ELADNI ~ 22% 80% ,,
° USP A PUSZTA LETEZES LOGISZTIKA




MITOL MAS AZ FMCG?
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OFFLINE: 23% - 7T1%  (20%= 73 %)
ONLINE: 171%-83% (20% =83 %) f




MITOL MAS AZ FMCG?
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Conversion rate

Conversion rate of online shoppers worldwide as of 4th quarter 2016
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MITOL MAS AZ FMCG?

= hogyan juttatjuk el a megrendelohoz?

Logisztikai koltségek:
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HOGYAN LEHET JOBBAN?
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KONCERTRE GYUROK ...
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