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1. ADATVEZERELT DONTESEK A FACEBOOKON

Facebook szabalyokkal torténdé automatizalas

Create Rule

Automatically update campaigns, ad sets or ads in bulk by creating automated rules. Learn More

Apply Rule To 1ad set v

Action  Turn off ad set v

Conditions

Cost per Mobile App Install is greater than

Time Range Last 3days =

Attribution Window 1 day after viewing ad and 28 days after clicking on ad
Change attribution window

Frequency Continuously - This rule will run as often as possible (usually every 30 minutes).

Notification On Facebook - You'll get a notification when conditions for this rule are met.

+ Email - Include results from this rule to an email sent once per day when any
of your rules have conditions that are met or new rules are created.

Subscriber Janos Vrancsik
Rule Name
Create at least one condition to see a preview of results. Cancel

Lehet6ségek az automatizalasra:

Hirdetési keret mddositasa
Kattintasonkénti ajanlat médositasa
Kampany leallitasa

Ertesités kiildése

Halado bedllitdsok a ROl Hunter-ben:

Status

Balanced

Rule name

[GA_ECOMMERCE] ROI <= 1, [FB] CLICKS >= 50 ->> Pause

placement = NEWS_FEED_DESKTOP, clicks > 200, revenues <= 100, ROl < 1.3 -
>> decrease bid for link clicks / link clicks by 50%, bid for clicks / clicks

clicks > 250, revenues <= 100, placement = RIGHT_COLUMN ->> pause

spent > 2000, revenues <= 100 ->> decrease bid for link clicks / link clicks by 25%,

bid for clicks / clicks

ROI > 1.3, clicks > 50, optimization goal = CLICKS, billing event = CLICKS, bid
amount < 0.1 ->> raise bid for link clicks / link clicks by 20%, bid for clicks / clicks

Layer

Ad Sets

Ads

Ads

Scope: Virtual account

Action

Pause

Send email notification

Bid for link clicks / link clicks

Bid for clicks / clicks

Pause

Bid for link clicks / link clicks
Bid for clicks / clicks

Bid for link clicks / link clicks
Bid for clicks / clicks

Frequency

1 times per day

1 times per day

1 times per day

1 times per day

1 times per day

Google Analytics adatok alapjan ,,6nm{kod6” szabalyok
Tobb lehet6ség, szabalyok egymasba agyazasa
Szabalyok sorrendbe allitasa
Futas gyakorisaganak szerkesztése



2. FACEBOOK HIRDETESI MEGOLDAS 6X JOBB ATKATTINTASI ARRAL il

Facebook page
=~ HADAfashion.sk
Instagram account
" Use the selected Facebook Page

Text

Znaékovy Online Second Hand!

© Add new variant (max. 10)

Images (6 / 19)
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& Upload images

T variaNT #1 |

HadaFashion.sk

Headline

Damska Méda - HadaFashion.sk
Headline

HédaFashion.sk - Online Second Hand

© Add new variant (max. 10|

Description (LXIRET)

Viac ako 200 znaciek a 30 000 produktov Skladom za Super Ceny!

Description m

Znackové Obleéenie za Dostupné Ceny! Online, Jednoducho.

© Add new variant (max. 10,
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Desktop Feed Mobile Feed Instagram Right Column Audience Network

HADAfashion.sk 1bLike page
Sponsored - @

Znac¢kovy Online Second Hand!

HédaFashion.sk - Online Second Hand
Znatkové Obledenie za Dostupné Ceny! Online, Jednoducho.

Learn More
Like - Comment - Share

Please note that this preview might not be fully accurate.

: il Overlay grid

MIT CSINALTUNK?

= Feltoltdttink 6 képet, 3
cimet, 3 leirast

=, Hagytuk” a facebookot
szegmentalni egy Uj, 3d party
feature segitségevel

,blackbox”



2. FACEBOOK HIRDETESI MEGOLDAS 6X JOBB ATKATTINTASI ARRAL

EREDMENYEK

. : MERT
= 69 000 ember elérésével: ELOTTE ADAT UTANA -

= 160 000 megjelenés a News

- dben 1,06% 2,59% +244%
(desktopon és mobilon)
« 4000 Kkattintas 0,42 EUR CPC 0,07 EUR -83%

5-6 Relevancia 8-9

MIVEL CSINALTUK?

= Facebook hirdetési kreativ optimalizalo

Facebook étlag CPC: 1,57 EUR http://www.wordstream.com/blog/ws/2017/02/28/facebook-advertising-benchmarks
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= Historikus adatok alapjan optimalizaljuk a kampanyainkat

= Bizonyos napokon - €s napokon beliili idopontokban - az alapértelmezettol alacsonyabb
vagy magasabb atkattintasi aron hirdetiink

= Amikor egyaltalan nincs vasarlas, nem hirdetiink

= PIl, tapasztaljuk, hogy aki hajnali 2-4 kozott kattint, sosem vasarolt meg

KINEK ERI MEG? Nap és 6ra attintasok =
= Kellden nagy minta sziikséges . |
NAP NAP ES ORA ORA
= napi 100 tranzakcio felett érdemes ezzel
_ N
foglalkozni N



4. IDOIARAS-ALAPU LICITALAS ADWORDSBEN w
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= Emlékeztek a nagy aprilis havazasra?

» Rossz idoben tobbet vasarolnak az emberek

R T Day Week Month ﬁ ...
@® Reven Transactions
P 4 o~
o
/\, <
Ap p I 22 Apr 29 Ap

AN \ \ U AdWords automatizalo eszkoz

[ [ 7 7

ROIMINER



5. A/B TESZTELES

ESETTANULMANY
= Ugyfellink Uj landing oldalt vezetett be, sok munkaval
= Varakozas: konverzids arany novekedése
= Valdsag: 15,78%-kal rosszabb konverzios aranyt hozott

= Maradtunk a réegi landing oldalnal

HOGYAN?
= Belepo kiiszob: Google Analytics Experiment A/B tesztelés

= Halado szint és finomhangolasok: Google Optimize

1 Google Optimize

§ Google Analytics
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5+1. TELEFONHIVASOK NYOMON KOVETESE

Calls by Source (e

= A hivasok barmilyen forrasbdl mérhetok (offline is!)

Facebook

Google AdWords

= Ertékesitok hatékonysaganak mérésére is jo

= Konvertalo kulcsszavak azonositasara is képes
= Hivasok rogzitése, automata bekdszonés, stb. .
Referral
28 20 0:20 1:51 Facebook Paid Friday 12 PM

Calls by Day

1 a

T
Apri17
-8~ Calls Unique Callers
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